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ou  in  the 

Spotlight 


The  canner  and  his  products  hold 
the  center  of  the  stage — and  the 
spotlight  of  publicity  is  strong.  Through 
newspaper  advertising  in  69  markets, 
fine  things  are  being  said  about  canned 
foods  to  many  millions  of  people — and, 
on  the  strength  of  what  is  being  said, 
those  millions  are  buying  canned  foods, 
some  for  the  very  first  time. 

\Yill  they  be  disappointed?  You  cannot 
let  them  he.  You  cannot  run  the  risk  of 
having  canned  foods  of  questionable 
quality  reach  any  consumer’s  home. 


Without  repeat  sales,  no  food  business 
can  succeed  —  and  quality  canned 
foods  are  the  only  kind  that  people 
will  buy  again. 

Do, your  distributors  understand  that 
they,  too,  are  in  the  spotlight — that 
they,  too,  will  be  judged  by  the  quality 
of  canned  foods  they  sell,  and  profit 
accordingly?  It  is  vital  that  you  tell 
them.  Better  business  awaits  every  can¬ 
ner,  every  distributor,  who  stands  for 
quality  and  plays  the  game  to  please 
the  consumer  of  canned  foods. 
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PRACTICAL  ADVERTISING 


for  the  Conner 


rtTPW 


.  Aftavor  Warro 


*‘Color  Printing  Headquarters** 


THE  UNITED  STATES  PRINTING 
&  LITHOGRAPH  CO. 


CINCINNATI  BROOKLYN  BALTIMORE 

302  Beech  St.  202  N.  3rd  St.  102  Cross  St. 


The  canner  must  step  out  and  do  a  little  hollering  these  days. 
It  isn’t  enough  to  produce  the  goods — you  must  furnish 
practical  sales  helps  for  your  retailers.  You  must  advertise 
in  a  practical  way. 

“U  S”  can  make  practical — and  economical — sales 
helps  for  you — can  labels  that  have  colorful  atten¬ 
tion  value — box  labels  that  advertise  your  goods 
while  in  transit — show  cards  that  retailers  will 
gladly  use  because  they  help  sell  goods. 

Write  “U  S”  for  samples  today. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  tt7  DOUILE4EAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO/  U.  S.  A. 


NO.  51  ROTARY  DOUBLE-SEAMER 


NO.  1t1  DOUBLE-SEAMER 


THE  BOOK  YOU  NEED 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  MAKERS— Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  lin  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 


The  Standard  ot  The  World 

A  Complete  Course  in  Canning 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Publisher  of  the 
Industry’s  Literature 


April  18,  1932 
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PHILLIPS  CAS  COMPANY 

.Manufacturers  of  Packers  Sanilanj  Gans 


. .  division  of  ike  . . 

PHILLIPS  PACKIIMG  COMPAIVY,  Inc. 

l\ickers  of  J?ltiHips  Delicious  Qualilif  Canned  ^JooJs 

CAMBRIDGE  •  MARYLAND,  C.S.A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  fxjssess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  andl  C 


om  mi  SSI  on 


Gunned  G'oo^s  an^  GaYinen  SuppUe^ 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 
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CANNED  FO»S  BULLETIN 


COUPONS  POUR  IN  BY  THOUSANDS  AS 
CANNED  FOODS  ADVERTISING  CONTINUES 


tPRIl  MERCHANDISING 
MANUAL  MAILED  TD 
CANNERS  AND  TRADE 


Includes  ads  for  month 


SHOWS  MUCH  NEW  FREE 
MATERIAL  SUCH  AS  ADVER¬ 
TISEMENTS  FOR  RETAILERS’ 
USE,  MATS,  ETC. 


In  connection  with  the  newspaper  ad¬ 
vertising  campaign  now  appearing  in 
principal  cities  throughout  the  country, 
the  Advertising  Committee,  through  its 
Merchandising  Division,  has  mailed  to 
canners,  brokers,  wholesalers  and  their 
salesmen,  and  retail  grocery  trade  and 
associations,  a  new  merchandising  manual 
for  the  month  of  April. 

This  manual  contains  4  items  of  in¬ 
terest  to  all  factors: 

1.  Information  about  the  progress  of  the 
campaign — the  number  of  booklets  dis¬ 
tributed  as  a  result  of  coupon  requests,  etc. 

2.  Proofs  of  all  advertisements  appearing 
during  April. 

3.  Merchandising  ideas  that  will  help  each 
trade  factor  tie  up  and  capitalize  each 
April  advertisement. 

4.  Proofs  of  new  cuts  and  dealer  advertise¬ 
ments,  mats  of  which  are  available,  with¬ 
out  charge,  to  canners,  wholesalers  and 
retailers.  Requests  for  such  material 
should  be  addressed  to  C.  P.  Pelham, 
Director,  Merchandising  Division,  Can¬ 
ners  Advertising  Committee,  49  West 
46th  St.,  New  York  City. 


BOOKLETS  AVAILABLE 
IN  QUANTITY  AT  COST 

Many  canners,  wholesalers  and  re¬ 
tailers  have  asked  if  the  N.  C.  A. 
booklets,  for  which  thousands  of  wo¬ 
men  are  writing,  are  available  in  large 
lots.  Yes.  In  any  quantity  from  100 
up — at  cost.  Here  are  the  prices: 

Price  per  1 000 
Should  Children  Eat  Canned  Foods?  $25.00 


What  to  Have  12.00 

227  Tested  Recipes  for  Canned  Foods  70.00 
Nutritive  Value  of  Canned  Foods  10.00 

How  to  Buy  Canned  Foods  11.00 

Delicious  Meals  the  Thrifty  Way  12.00 


Note:  Send  all  orders  for  above  book¬ 
lets  with  your  check  to  Merchandising 
Division,  Canners  Advertising  Com¬ 
mittee,  49  West  45th  Street,  New 
York  City. 


“MOVE  CANNED  FOODS” 
CAMPAIGN  OFF  TO  SUC- 
■  CESSFUL  START 


Canners^  Grocers,  tie  up 
with  own  brand  and 
store  advertising 


What  was  a  few  weeks  ago  a  practical 
looking  plan  is  now  a  going,  productive  cam¬ 
paign,  according  to  the  many  letters  received 
each  day  from  Canners,  Brokers,  Whole¬ 
salers  and  Retailers. 

Newspapers  have  filled  tie-up  space  in 
practically  every  city.  Progressive  retailers 
are  running  special  ads  on  N.  C.  A.  page 
featuring  their  weekly  Canned  Foods  specials. 
Many  canners  and  wholesalers  have  bought 
tie-in  space  for  their  brands,  some  for  the 
entire  run  of  the  campaign. 

Latest  reports  indicate  unusual  trade  ac¬ 
tivity  with  more  canned  foods  advertising, 
more  canned  foods  in  windows,  increased 
counter  and  store  displays,  more  selling 
effort,  increasing  sales. 


Requests  for  booklets  show 
keen  interest  in  campaign 
on  part  of  women 

STAFF  AT  HEADQUARTERS 
INCREASED  TO  KEEP  PACE 
WITH  FLOOD  OF  LETTERS 


That  the  Canned  Food  Newspaper  Ad¬ 
vertising  Campaign  is  being  read  by 
women,  and  read  with  active  interest,  is 
considered  amply  proven  by  the  number 
of  coupons  received  at  Washington  head¬ 
quarters  every  day.  To  handle  the  tre¬ 
mendous  quantity  of  mail,  and  to  fill 
requests  promptly,  ten  extra  mailing 
clerks  have  been  added  to  the  Associa¬ 
tion’s  personnel. 

Offered  in  each  advertisement  are  six 
booklets  or  folders,  and  readers  can  have 
any  or  all  without  charge.  There  are  no 
special  inducements  such  as  premiums, 
prizes,  etc.  to  stimulate  response.  But 
already  over  100,000  booklets  have  been 
mailed  as  a  result  of  coupons  received 
from  readers  of  the  advertising,  showing 
that  the  advertising  has  created  real  in¬ 
terest  in  canned  food  subjects.  This  is 
further  demonstrated  by  the  fact  that 
many  women  write  questions  about  can¬ 
ned  foods  on  the  margin  of  the  coupon 
before  sending  it  in. 

Tabulations  show  that  of  the  six  book¬ 
lets  offered,  227  Recipes  for  Canned  Foods 
leads  in  popularity,  with  How.  to  Buy 
Canned  Foods  second  in  demand.  Both 
these  booklets  contain  much  educational 
material  and  should  have  an  important 
influence  on  increasing  the  purchase  and 
consumption  of  canned  foods. 
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CMHlUSCf  E 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 


Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Food  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-fourth  year. 

Entered  at  the  Postoffice,  Balti¬ 
more,  Md.,  as  second-class  matter. 

TERMS  OP  SUBSCRIPTION 


One  Year  -  -  -  -  $3.00 

Canada  .  .  .  _  $6.50 

Foreign  -  -  _  .  $5.00 

Extra  Copies,  when  on  hand, 
each  -  -  -  _  .10 


Advertising  Rates  Upon  Application. 


published  every  MONDAY 
BY 

The  Trade  Company 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communication  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 

- * - - 

PLAIN  TALK — After  more  than  two  years  filled 
with  maudalin  utterances  and  official  pronounce¬ 
ments,  honeyed  croonings  to  the  senseless  masses, 
on  matters  of  this  worst  panic  the  country  has  ever 
seen;  after  countless  ballahoo  artists  have  sung  their 
slumber  songs  of  “just  around  the  corner,”  “there  ain’t 
not  panic,  it’s  just  imagination” — now,  long  after  the 
famous  Dr.  Klein,  spokesman  for  the  Government,  and 
who  ought  to,  if  he  does,  own  those  copyrights,  has 
been  discountenanced  and  thrown  into  the  discard, 
there  begins  to  appear  some  talk  as  if  from  he-men 
and  for  men  of  the  masculine  gender.  And  it  comes 
like  a  breath  of  fresh  air,  after  a  four-hour  conference 
on  “market  prices  and  trends.”  There  has  been  more 
“huey,”  “hokum”  and  plain  ordinary  damphoolishness 
emitted  by  the  political  and  business  heads  of  this 
country  in  the  two  and  one-half  years  since  prosperity 
blew  its  head  off  back  in  1929,  than  in  any  similar 
jieriod  in  the  history  of  the  world,  or  in  all  previous 
periods  put  together.  They  assessed  mankind  as  a 
bunch  of  mollycoddles,  and  they  treated  the  public 
accordingly ;  and  now,  we  find,  these  leaders  have 
measured  up  to  what  they  consider  the  general  public. 
What  history  will  say  of  the  past  dozen  years  would 
be  horrifying  to  read  if  we  could  but  see  ahead  to 
read  it. 

Thank  God  that  there  still  seem  to  be  some  men  who 
have  backbones  instead  of  “wish-bones,”  and  who  are 
coming  to  the  front  and  to  the  top,  and  are  saying 
things  as  men  might  be  expected  to  say  them — straight 
from  the  shoulder.  It  will  take  leaders  like  that  to  lead 
us  out  of  this  wilderness  of  depression  and  back  onto 
the  solid  path  of  progress  and  sound  development. 


They  dare  to  paint  the  picture  in  its  true  colors,  and 
they  believe  that  men  can  fight  better  when  they  see 
and  know  what  they  are  fighting,  and  they  are  right  in 
believing  that  when  the  American  man  sees  his  task 
he  can  tackle  it,  and  conquer  it.  He  could  never  do  that 
by  being  lulled  into  a  false  sense  of  security,  as  they 
have  sought  to  do  with  him.  We  have  gotten  deeper 
and  deeper  into  the  mire,  and  we  would  have  become 
helplessly  enmeshed,  if  these  sensible,  manish  men 
had  not  taken  the  action  they  are  taking. 

Mr.  George  W.  Cobb,  salesmanager  of  the  American 
Can  Company,  and  right  hand  man  to  Henry  W.  Phelps, 
President  of  that  company,  and  one  of  the  best  business 
men  in  the  country,  told  the  Tri-State  Packers  in  Balti¬ 
more  at  their  banquet  on  Tuesday  night  some  plain 
truths,  in  a  plain  way.  The  daily  papers  badly  mis¬ 
quoted  him,  or  rather  entirely  misinterpreted  him.  He 
told  his  listeners  that  we  are  not  out  of  the  trouble; 
that  we  yet  have  a  long  way  to  go,  and  that  to  count 
upon  anything  else  is  to  fool  onesself.  And  he  was 
not  speaking  of  the  canning  industry  alone,  but  of  all 
industry,  of  business  in  general.  We  are  not  out  of 
trouble,  and  the  turning  point  is  not  just  around  the 
corner.  He  said  there  are  four  hundred  thousand  idle 
in  Philadelphia,  and  seven  hundred  thousand  in  New 
York  City,  four  hundred  thousand  of  whom  are  de¬ 
pendent  upon  charity  and  geing  fed  today  As  much  as 
these  idle,  and  the  other  millions  of  idle  all  over  the 
country,  would  like  to  be  buyers  of  all  products  they 
cannot  be.  He  believed  that  the  situation  would  cause 
many  of  the  idle  to  work  back  to  the  country,  whence 
they  came,  and  there  obtain  a  small  house,  with  a  little 
ground,  to  the  end  that  they  might  raise  some  of  the 
food  needed.  In  so  far  as  canned  foods  are  concerned 
that  will  lighten  the  demand  for  canned  foods;  and  it 
will  lower  the  prices  for  fresh  fruits  and  vegetables, 
making  them  cheaper,  and  as  such  still  more  formidable 
competitors  of  canned  foods.  That  is  a  real  picture,  and 
a  sensible  one. 
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And  out  of  that  he  drew  this  advice  for  the  canners : 
unless  you  know  that  you  can  pack  and  hold  for  one 
year  the  goods  put  up  this  season  you  better  not  start 
at  all.  In  the  old  days,  he  said,  you  jumped  into  the 
auto,  and  drove  merrily  away,  knowing  that  there  were 
plenty  of  gas  stations  everywhere.  The  stations  may 
be  there  now,  but  they  will  have  no  gas !  And  he  was 
not  speaking  of  gas,  he  was  speaking  of  money, — the 
banks,  and  other  credits.  Better  still,  he  said,  make  an 
areoplane  of  your  trip,  but  be  sure  you  have  enough  gas 
and  oil  to  see  you  there  and  back,  before  you  start. 
There  are  no  gas  stations  in  the  air. 

Canned  foods  are  going  to  be  low  in  price ;  they  are 
going  to  sell  slowly  and  in  small  amounts  as  you  now 
know  such  sales;  there  will  be  carryovers  in  all  lines. 
That  is  what  you  must  face  and  prepare  for.  And  it 
is  better  to  say  that  plainly  now,  rather  than  to  let 
you  start,  then  find  that  you  will  have  to  sell  he  first 
car  of  goods  packed  to  be  able  to  pack  the  second  car¬ 
load  ;  or  to  finish  up  the  season  and  then  find  that  you 
will  have  to  sacrifice  the  goods  to  meet  the  obligations 
coming  due.  There  is  nothing  in  the  offing  to  warrant 
higher  prices  and  an  eager  buying  market  this  fall; 
but  it  takes  conditions  of  that  kind  to  allow  the  cr*nner 
to  get  through  who  figures  to  cash  on  his  pack  as  soon 
as  finished.  He  may  cash,  but  it  will  be  like  some  of 
the  corn  canners  this  year.  They  cashed  at  50c  per 
dozen,  or  less,  on  a  cost  of  70c.  0!  there’ll  be  some¬ 
body  there  to  buy  them,  but  at  what  price?  No  canner 
can  afford  to  be  a  charitable  agent  of  that  kind. 

If  talk  of  this  kind  shocks  your  delicate,  sensitive 
nature,  then  we  want  to  join  Mr.  Cobb  and  say  for 
heaven’s  sake  get  entirely  out  of  the  game,  because 
you  are  not  temperamentally  suited  to  get  into  the 
sort  of  dog-fight  that  you  will  find  raging  about  the 
time  the  packs  draw  to  a  close  this  fall.  And  you  will 
find  plenty  of  trouble  before  that  end  of  the  canning 
season.  It  is  going  to  take  good,  big,  two-fisted  fighters 
to  make  the  grade  this  season;  and  heaven  help  the 
poor  fellow  who  has  been  nursing  that  mollycoddle  pap 
that  they  have  been  handing  out. 

We  are  not  overlooking  the  fact  that  you  are  in  the 
canning  business ;  that  you  have  your  factory  and  are 
dependent  upon  it  for  a  living.  That  is  a  real  situation, 
and  the  very  reason  why  you  must  open  your  eyes,  see 
things  as  they  actually  are,  and  then  so  proceed  that 
you  will  be  doubly  sure  to  come  through  all  right.  You 
can’t  expect  to  sacrifice  the  goods  you  now  have  on 
hand,  at  a  heavy  loss  below  cost,  and  then  pack  new 
ones  and  recoup  that  loss,  and  make  some  profit  on 
this  year’s  operations.  If  there  was  a  ghost  of  a 
chance  of  the  market  going  back  to  what  it  used  to  be 
in  those  good  old  days,  that  would  be  all  right;  but 
there  is  no  such  chance.  The  banks  won’t  carry  you,  or 
the  wholesalers  or  the  distributors;  the  chain  stores 
know  that,  they  have  the  cash  because  their  sales  are 
for  cash,  and  so  they  wait,  like  ravens,  until  you  have 
reached  the  end  of  your  tether,  and  then  they  will  call 
on  you  and  take  the  goods  away  at  their  own  prices. 
Because  they  have  the  cash.  If  the  big  meat  packers 
were  in  full  operation,  with  the  consent  decree  raised, 
we  believe  that  that  picture  would  be  changed.  But 
they  are  not,  and  even  if  the  Supreme  Court  approves 
the  lower  court’s  action  and  permits  the  packers  to 
again  operate,  they  could  not  be  in  shape  for  this 
year’s  packs.  . 


If  you  can  finance  and  carry  for  slow  delivery  a  fair 
size  pack,  go  to  it ;  hold  your  costs  down  to  the  absolute 
minimum  and  don't  take  a  chance  on  an  extra  case 
more  than  you  know  you  can  handle.  That  will  bring 
you  out  on  the  right  side.  The  can  companies,  the 
seedsmen,  the  label  men  and  all  others  cannot  afford 
to  carry  you,  because  the  banks  are  sitting  on  their 
backs  like  an  old  man  of  the  sea;  and  the  banks  will 
not  carry  you,  except  in  a  very  limit  manner.  And 
then  you  must  arrange  those  credits  on  long  time. 
Don’t  promise  to  pay  a  few  days  after  the  pack  ends. 
Better  have  that  understanding  with  your  banker  now 
than  at  the  time  your  notes  come  due.  When  the  notes 
fall  due  is  the  exact  time  when  all  the  ravens,  ghouls, 
robbers  or  whatever  you  may  call  them,  wait  for,  and 
they  know  they  will  get  mighty  good  pickings.  Don’t 
blame  them;  they  are  only  human,  and  you  would  do 
the  same  thing  if  you  were  in  their  places,  and  if  you 
didn’t  you  would  be  a  fool.  Ask  yourself:  who  ever 
pays  a  cent  more  than  he  has  to  ?  That  is  the  answer. 
And  that  is  why  you  must  plan  to  keep  out  of  those 
pincers  or  you  will  be  squeezed  to  your  last  cent,  yes 
to  the  last  scent! 

It  is  going  to  be  a  hard  time ;  but  like  a  person  taking 
a  big  dose  of  castor  oil,  the  industry  will  be  better 
than  ever,  when  this  trouble  passes.  But  don’t  try 
to  anticipate  the  day  when  the  trouble  will  end,  and 
kid  yourself  into  thinking  that  the  trouble  will  be  all 
over  before  you  finish  your  pack  this  season.  It  will 
not  be. 

The  biggest  racketeering  game  in  the  country  today 
is  the  political  game,  and  the  gangs  it  uses;  and  they 
could  improve  the  look  of  things  before  election  day. 
would  willingly  turn  the  business  world  upside  down  if 
they  could  improve  the  look  of  things  before  election 
day.  Like  turning  up  the  old  oil  lamp  when  the  oil  is  low, 
they  may  succeed  to  an  extent,  but  it  won’t  last.  This 
trouble  will  not  be  cured  by  soothing  syrups,  much  less 
promises;  it  will  require  strong,  uncoated  quinine  in 
large  doses,  and  over  a  prolonged  period — and  we  have 
all  “got”  to  take  the  cure.  That  quinine  means  that 
we  must  all  take  hold  of  our  jobs  with  both  hands;  go 
to  the  mat  with  them  and  force  success.  The  day  of 
easy  money  has  gone,  and  we  are  back  where  you  will 
have  to  earn  your  money.  And  as  Mr.  Cobb  said,  in 
finishing  his  address,  they  have  tried  every  other  rule 
and  failed  and  now  there  is  but  one  left.  Now,  wil  or 
nil,  they  will  have  to  come  to  that — the  Golden  Rule. 

We  have  picked  Mr.  Cobb’s  remarks  out  of  the  Tri- 
State  meeting  ahead  of  time  because  they  seem  to  be 
the  most  important  consideration  at  present.  The  re¬ 
port  of  this  good  meeting  will  appear  in  next  week’s 
issue.  And  there  is  a  lot  in  it  that  is  very  worth  while. 

- 4. - 

INDIANA  CANNERS  TO  MEET 
April  21-22,  1932. 

The  Indiana  Canners  Association  will  hold  its 
regular  spring  meeting  at  the  Claypool  Hotel, 
Indianapolis,  on  Friday,  April  22,  1932. 

It  goes  without  saying,  that  there  will  be  a  good 
attendance,  for  there  are  not  many  canners  who  feel 
confident  of  what  to  do  right  now. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Bliss  ”  No.  25  Double  Seamer 

for  Double  Seaming  Irregular  Shapes 
80  to  100  a  minute 

An  entirely  automatic  machine 
that  handles  sanitary  or  dry  pack¬ 
age  cans.  End  feed  is  positive  and 
fool  proof.  Ends  with  straight 
flanges  are  used.  An  inexperi¬ 
enced  operator  successfully  runs 
this  machine.  Results  are  uni¬ 
form.  Takes  work  5"  across  cor¬ 
ners  and  up  to  high.  Details 
on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

J  Detroit,  Cleveland,  Chicago,  Cincinnati, 
iS  jjice  I  Philadelphia,  New  Haven,  Rochester 


Plain. 


Varnished. 

/ 

Embossed. 


KOOK-MORE  KOILS 
AND  TANKS 

For  Boiling  Down  Tomato  Pulp,  Etc. 

ACTUAL  tests  Kook-More  Koils  have 
J-f  proved  to  be  the  fastest  cooking  appliance 
ever  offered  to  the  canning  industry.  Built  in 
standard  sizes  to  fit  500  and  1000-Gallon  Tanks. 
Knock-down  Cypress  Tanks  (illustrated)  or 
Enamel  Lined  Steel  Tanks  in  these  sizes  or  in 
any  special  size  can  be  readily  furnished  com¬ 
plete  with  Kook-More  Koils,  traps  and  all  other 
necessary  accessories  for  rapid  installation. 

Kook-More  Koils  are  self-draining  so  that  no 
condensation  remains  in  them,  reducing  burning 
and  the  need  for  cleaning  to  a  minimum. 

Raw  tomato  pulp  can  be  reduced  50%  in 
from  17  to  20  minutes  with  a  Kook-More  outfit. 

Clip,  fill  and  mail  the  attached  coupon  today 
for  full  particulars  of  Kook-More  Koils  and 
Tanks  and  other  Langsenkamp  equipment. 


Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 
Hoopeston,  Illinois 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR; 


THE 

Simpson  &  doeller 

CO. 

BALTIMORE.MD. 


Spragne-Sells  Corporation 
Hoopeston,  Illinois 


Send  us  quotation  and  full  details  on  the  following: 

Q  No.  SOO  Kook-More  Koil  and  Tank 
Q  No.  1000  Kook-More  Koil  and  Tank 
Q  Indiana  Pulper 
G  Indiana  Chili  Sauce  Machine 
G  Improved  Brush  Finisher 
G  Indiana  Paddle  Finisher 
G  Indiana  Colossal  Finisher 
G  Langsenkamp  Copper  Kettles,  size . gals. 


Name 


Address 
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Fills  any  size  of  Can — full  or  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 


GEAR,  SPROCKETS,  TRANSMISSION 


Service  to  machinery  manufac¬ 
turers  and  the  canning  industry. 


We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

Manufacturmrt  of  Industrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 


BUIST’S  GARDEN  SEEDS 


Dependable  104  Years 


Famous  For  Vitality  And  Purity 

Write  For  Prices  When  Ready  To  Order 

Robert  Buist  Company 


Seedsmen  Since  1828 


PHILADELPHIA 


PENNA. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

Grading  under  the  McNary-Mapes  Amendment 

Licensed  Graders  of  Canned  Foods 
Under  U.  S.  Warehouse  Act. 


Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157.  Oct.  18,  1927;  1,665.398.  Jan.  3,  1928; 
Application  166,020  Feb.  4.  1927. 
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The  Development  of  Nevs^  Varieties  of 

Canning  Peas 

By  E.  J.  Delwiche,  University  of  Wisconsin  at  the  Canners  Short  Course. 

Madison,  Wis.,  March  1 1th,  1932 


The  object  in  mind  in  the  breeding  of  peas  for 
canning  purposes  have  been  along  the  following 
general  plan : 

Uniformity  of  maturity  and  in  quality  of  product ; 
Resistance  to  weather  conditions  and  to  wilt,  root 
rot  and  other  diseases  of  peas ; 

Production  of  early  types  of  sweet  canning  peas  of 
good  quality  and  resistant  to  w'eather  and  fungous 
diseases ; 

Production  of  midseason  strains  to  bridge  over  the 
gap  between  Alaska  and  late  canning  types ; 

Production  of  high  class  sweet  canning  varieties  of 
Perfection  type  possessing  resistance  to  w’ilt  and  other 
diseases  as  far  as  possible ; 

Production  and  isolation  of  high  quality  large  seeded 
kinds  of  the  class  of  Prince  of  Wales; 

Maintenance  of  low  rogue  count  in  established  strains 
particularly  in  Alaska  by  avoiding  or  preventing  field 
crossing ; 

Check  up  on  strains  now  disseminated  in  order  to 
ascertain  the  conditions  under  which  these  varieties 
are  grown  and  the  extent  to  which  the  standard  is 
maintained. 

NEW  VARIETIES 

Wisconsin  Early  Sweet — A  promising  strain  of  wilt 
resistant  early  wrinkled  peas  selected  from  a  cross 
made  in  1920  between  Resistant  Alaska  and  Surprise 
was  released  under  the  name  of  Wisconsin  Early  Sweet. 
This  new  variety  is  100  per  cent  resistant  to  fusarium 
wilt,  is  of  definite  wrinkled  type,  the  seed  and  vine  re¬ 
sembling  Surprise  very  closely,  but  is  of  more  vigorous 
growth. 

Canning  tests  showed  the  new  variety  to  be  of  high 
quality.  A  sample  submitted  to  H.  R.  Burr,  Secretary 
of  the  Wisconsin  Canners’ Association,  was  pronounced 
by  him  as  fully  the  equal  of  Perfection  in  quality. 

Seed  of  the  Wisconsin  Early  Sweet  was  sold  to  lead¬ 
ing  seed  pea  producers  wuth  the  stipulation  that  when 
seed  is  available  for  pea  canners’  use,  preference  be 
given  to  Wisconsin  canners. 

Allotments  to  seedsmen  were  made  on  the  basis  of 
the  volume  of  business  done  in  the  state.  All  the  seed 
distributed  last  fall  is  being  grown  during  the  present 
winter,  some  in  California,  a  considerable  ouantity  in 
Mexico  and  one  lot  in  New  Zealand.  Partial  reports 
received  to  date  indicate  that  a  substantial  increase  has 
been  made.  On  a  five-fold  basis  there  should  be  about 
10.000  pounds  of  the  Wisconsin  seed  available  for  plant- 
ii^JT  in  the  soring  of  1932.  In  a  couple  of  years  seed  of 
Wisconsin  Early  Sweet  should  be  available  to  all 
canners. 

Primal — Primal,  an  early  varietv  of  Surprise  type, 
not  resistant  to  wilt,  has  been  tried  for  canning  bv 
several  Wisconsin  firms  with  satisfactory  results,  both 
as  to  yield  and  quality.  This  variety  is  practically 
of  the  same  maturity  as  Alaska,  not  more  than  a  day 
later.  Seed  is  about  of  the  same  size  as  Perfection,  and 


should  be  canned  as  a  sweet.  Where  wilt  does  not 
exist,  Primal  can  be  substittued  to  a  considerable  ex¬ 
tent  for  Alaska. 

Alcross  and  Wisconsin  No.  19  Alaska — ^These  two 
strains  of  Alaska  peas  are  now  available  for  canning 
purposes.  Both  of  these  strains  are  of  low  rogue  count, 
and  have  proven  to  be  A-1  as  canners.  They  are 
highly  resistant  to  wilt,  the  percentage  of  resistance 
ranging  from  60  to  90  per  cent  or  more  depending  as 
to  whether  the  stock  was  grown  in  wilt  infected  land 
or  not. 

By  growing  on  wilt-infected  land  some  Alcross  and 
No.  19  strains  have  been  developed  that  are  very 
close  to  100  per  cent  resistant,  as  proven  by  subsequent 
planting  on  wilt-infected  soil.  Several  seed  producing 
firms  working  under  the  general  direction  of  Doctor 
J.  C.  Walker,  have  produced  such  strains  and  will  soon 
be  ready  to  supply  to  canners.  Meanwhile,  both  Alcross 
and  No.  19  are  available  and  no  doubt  several  thousand 
bushels  of  these  better  Alaska  strains  are  being  de¬ 
livered  to  canners  this  spring.  I  estimated  that  in 
1931  there  was  growing  in  the  west  some  7,000  acres 
of  these  new  Alaska  strains. 

Midseason  Varieties — We  have  several  pea  strains 
intermediate  in  point  of  maturity  between  Alaska  and 
Perfection.  None  of  these  are  in  any  large  quantity. 
One  of  the  most  promising  of  these  is  the  No.  25.180A, 
of  which  we  have  sufficient  seed  to  plant  one-half  acre 
by  planting  in  rows.  It  is  hoped  to  arrange  for  pre¬ 
liminary  canning  trials  this  season,  before  increasing 
to  larger  quantities.  It  is  resistant  to  wilt.  There  are 
several  other  strains  of  large  seed  type  in  the  fifth 
generation,  which  also  are  of  medium  season,  which 
should  be  included  for  further  trial,  all  of  which  are  wilt 
resistant. 

Wilt  Resistant  Peas  —  Perfection  Tpye  —  Several 
years  of  painstaking  work  towards  attaining  the  goal 
in  view  have  finally  culminated  in  the  production  of  a 
Perfection  type  canning  pea  possessing  100  per  cent 
resistance  to  Fusarium  wilt.  The  variety  can  be  seen 
growing  in  the  Agronomy  greenhouse,  (the  second  crop 
since  last  August.)  It  was  produced  by  back-crossing 
Perfection  on  a  100  per  cent  wilt  resistant  selection 
from  a  cross  between  Arthur  and  Perfection.  (Give 
steps  involved  in  this  work).  It  illustrates  a  method 
of  combining  varieties  quite  different  from  one  another, 
and  later  utilizing  the  useful  character  from  both 
parents  and  leaving  out  the  undesirable  ones.  While 
apparently  the  essential  steps  to  the  production  of  the 
new  variety  have  been  taken,  there  yet  remains  a  real 
lot  of  hard  work  before  the  new  variety  is  available  for 
canners’  use.  Increasing  the  variety,  and  maintaining 
its  purity  as  to  type  of  seed  and  vine  requires  much 
future  w'ork,  vigilant  care  and  a  considerable  expendi¬ 
ture  of  money.  We  should  have  sufficient  seed  by 
planting  time  to  plant  one-fourth  acre  in  cultivated 
rows  and  on  wire  supports  to  promote  the  highest  pos- 
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sible  returns  for  the  seed  planted.  We  think  whatever 
efforts  we  put  on  this  work  is  well  worth  while. 

Large-Seeded  Canning  Varieties — Wilt  Resistant — 
To  meet  the  evident  present-day  trend  towards  larger 
size  in  canned  peas,  work  on  the  production  of  large 
seeded  canning  strains  has  been  in  progress  for  a  num¬ 
ber  of  years.  Some  pure  line  selections  made  several 
years  ago  are  now  being  tested  from  the  canning  stand¬ 
point.  More  recently,  beginning  with  1925,  several 
crosses  were  made,  having  as  object  the  production 
or  large-podded  and  large-seeded  varieties  of  good 
canning  type.  Our  No.  229.25  (Horal  X  Prizewinner) , 
one  out  of  over  200  crosses  made  that  year,  has  pro¬ 
vided  a  relatively  large  number  of  very  promising 
strains,  several  of  which  are  now  being  propagated. 
One  of  these,  thru  the  courtesy  of  the  Canners’  Seed 
Corporation,  was  grown  in  Nw  Zealand  durnig  the 
present  winter.  A  canning  test  will  probably  be  made 
in  1932.  Report  from  Earl  Renard  is  for  a  fair  increase 

Late  Maturing  Types — ^The  possibility  of  developing 
or  discovering  varieties  suitable  for  canning  but  pos¬ 


sessing  a  considerable  longer  period  than  those  now 
grown,  has  not  been  overlooked.  In  fact,  we  now  have 
a  few  good-looking  strains  that  come  to  maturity  three 
to  fiive  days  later  than  Perfection.  Ashford,  a  very 
good  and  uniform  canner,  it  is  believed  will  to  some 
extent  lengthen  out  the  season.  The  quality  of  this 
variety  is  fine  and  seed  is  now  available  for  canners’ 
use.  The  future  possibility  of  producing  later  kinds 
looks  bright. 

PEA  CULTURAL  STUDIES 

Mention  is  made  here  of  the  plans  for  cultural  work 
with  canning  peas.  Work  on  this  line  has  been  in 
progress  for  several  years,  particularly  at  the  Marsh¬ 
field  Branch  Station  where  we  have  carried  on  tests  on 
rates,  dates  and  depths  of  seeding. 

This  year  we  plan  to  put  in  trials  on  the  date  proposi¬ 
tion  at  three  or  more  locations  in  the  eastern  and  south- 
central  Wisconsin  canning  pea  areas.  We  are  now 
working  on  such  plans  and  will  appreciate  further 
suggestions  from  canners. 


Better  Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribut  m  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


WHEN  a  smal  boy  of  four  was  asked  by  his  fond 
mother,  “Willie,  whose  boy  are  you?”  he  replied, 
“Pse  papa’s  boy!”  When  asked  why  he  gave 
such  an  answer  when  hitherto  he  had  always  been 
mama’s  boy  he  said,  “Us  men  have  got  to  stick 
together.” 

Contributors  to  the  columns  of  The  Canning  Trade 
ought  to  stick  together.  On  this  account  what  I  am 
about  to  say  in  this  article  must  be  taken  not  as  an 
exception  to  the  sound  advice  of  “Observer”  in  the 
issue  of  March  21st,  but  rather  as  an  amplification  of 
his  remarks. 

You  may  recall  he  wrote  in  part,  “Canners  must  get 
into  this  selling  game  themselves,  sell  their  own  goods, 
by  personal  solicitation,  to  their  nearest  retail  outlet — 
and  only  under  their  own  label.  Build  up  for  your 
brand  a  year-round  demand  that  will  soon  result  in 
repeat  business  if  you  maintain  your  quality.” 

The  Canning  Trade  has  preached  for  years  that 
canners  should  at  least  know  more  about  their  cus¬ 
tomers,  who  they  are,  why  they  are  and  how  they  buy. 
Personal  selling  by  canners  has  been  a  slogan  of  The 
Canning  Trade  for  a  long  time. 

Possible  misunderstanding  of  the  advice  to  sell  the 
nearest  retail  outlet  lies  in  defining  “Retail  outlet.” 

Frankly,  if  the  rank  and  file  of  retailers  are  to  be 
taken  into  consideration,  selling  _each  and  every  one  is 
decidedly  not  the  way  out. 

Retailer  after  retailer  has  been  functioning  through 
two,  long  hard  winters  as  a  banker  for  customers  who 
have  been  unable  to  pay  for  the  fewer  groceries  they 
have  been  compelled  to  have  in  order  to  live. 


The  most  common  plaint  of  wholesale  grocers  today 
is,  “We  could  sell  a  great  many  more  goods  but  if  we 
did,  we  would  have  a  deuce  of  a  time  getting  our 
money.” 

Imagine  then,  how  those  retailers  already  on  the 
ragged  edge  of  solvency  would  welcome  wholesale  at¬ 
tempts  of  canners  to  sell  them  direct. 

Canners,  for  years  back,  have  tried  selling  retail 
trade  direct  in  an  attempt  to  win  over  a  market  where 
distribution  was  hard  to  obtain. 

Some  time  this  has  been  attempted  by  means  of 
selling  the  retailer  through  direct  factory  salesmen,  at 
others,  brokers  have  sent  their  men  out  to  do  a  like  job. 
In  either  case  the  canner  paid,  and  wrote  off  innumer¬ 
able  bad  accounts  as  well. 

Manufacturers  in  many  lines  have  been  selling  large, 
key,  retailers  direct  for  years.  One  National  adver¬ 
tiser  of  a  different  line  never  has  more  than  a  few 
accounts  in  a  market,  he  may  seem  unmindful  of  any 
jobbing  support  possible  but  you  will  find  that  after 
the  wholesale  trade  in  any  distributing  point  has  be¬ 
come  conscious  of  the  line  and  wants  to  buy  it,  retail 
selling  is  discontinued. 

Certain  canners,  other  than  those  in  mind  and  re¬ 
ferred  to  in  the  foregoing,  have  defined  direct  selling 
to  department  stores,  grocery  departments  in  general 
stores,  and  Canners  Service  Warehouses,  etc. 

No  doubt  this  is  wdiat  Observer  has  in  mind  when 
he  advises  selling  the  nearest  retail  outlets  direct. 

It  may  well  be  we  will  see  this  spring  and  summer 
a  great  deal  more  of  selling  to  canners’  warehouses  and 
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that  type  of  store  where  it  is  said  as  many  as  40,000 
consumers  have  thronged  in  a  single  Saturday, 

One  Illinois  jobber  at  least  has  changed  over  a 
thriving  wholesale  grocery  business  to  this  type  of 
appealing  to  the  consumer,  yet  he  is  not  doing  so  much 
better  than  he  did  when  selling  to  the  rank  and  file  of 
retailers. 


off  and  ring  door  bells  in  town  where  you  are  certain 
your  canned  foods  are  enjoying  a  good  distribution. 

In  the  country  and  in  town,  after  introducing  your¬ 
self,  tell  the  lady  of  the  house  you  are  not  positive  as 
to  where  you  are  doing  business  or  with  whom. '  Give 
her  a  can  of  your  goods  and  ask  her  what  she  has  of 
like  kind  in  the  house  at  present. 


It  seems  as  if  there  isn’t  a  great  deal  new  under 
the  sun  that  is  workable,  so  let’s  plan  various  ways 
for  more  effectively  getting  our  goods,  under  our  labels, 
to  the  consumer  by  means  of  some  of  the  old  time 
plans  still  useable. 

Agree  you  want  to  sell  the  nearest  desirable  retail 
outlets  direct  and  do  it. 

Do  it  first  of  all,  by  appealing  to  local  pride  in  com¬ 
munity  products  and  progress. 

Help  do  it  by  showing,  as  Observer  suggests,  how 
the  quality  in  your  can  warrants  the  dealer  and  con¬ 
sumer  placing  full  confidence  in  your  goods. 

Sell  the  best,  biggest,  retail  distributor  in  a  town  or 
small  city  and  be  content.  Let  him  know  first  of  all 
that  you  want  to  sell  him  and  he  alone  of  all  the  retail 
grocers  in  the  town.  Tell  him  you  are  not  going  to  be 
satisfied  until  you  do  sell  him,  that  if  you  do  not  succeed 
in  doing  this  the  first  time  you  call,  you  are  not  going 
to  sell  anyone  else  but  will  continue  to  call  on  him  until 
you  and  he  have  agreed  to  do  business. 

I  know  your  object  in  selling  this  large  retailer 
direct  is  that  you  make  more  profit  on  the  transaction 
than  you  would  if  the  sale  were  to  be  made  in  the 
old-fashioned  way,  by  broker-to-wholesaler-to-dealer, 
but  do  not  forget  you  may  be  able  to  sell  a  dealer  and 
even  his  clerks  and  whole  organization  and  even  then, 
your  goods  may  not  move  from  the  dealers  stock  in 
rapid  enough  fashion  to  warrant  that  dealer  continuing 
to  buy  your  goods. 

Work  out  a  merchandising  plan  to  go  with  the  sale ! 

You  may  decide  it  will  be  best  to  give  the  dealer  a 
case  free  with  ten  on  the  first  order,  you  may  have 
some  product  in  your  line,  if  you  pack  one,  which  will 
serve  admirably  as  an  incentive  to  the  purchase  of  your 
goods  by  the  housewife  if  she  ia  given  a  sample,  small 
size  or  even  a  trade  size  can  with  her  initial  purchase 
of  your  goods. 

You  can  agree  to  send  a  receipe  book,  if  you  have 
one,  to  a  selected  list  of  consumers  dealing  with  your 
retail  distributor. 

A  prominent  flour  miller  has  prepared  an  attractive 
leaflet  describing  three  of  his  products  with  a  coupon 
attached,  this  coupon  being  good  for  five  cents  when 
applied  to  the  purchase  of  one  of  his  products  before 
some  date  later  in  the  year. 

It  is  said  a  cigarette  was  introduced  in  the  East  by 
giving  away  coupons  good  for  a  cent  only.  These  soon 
became  so  widely  distributed  they  were  accepted  by 
news  boys  in  payment  for  evening  papers. 

If  you  have  a  salesman  or  two  working  from  your 
plant  you  can  arrange  to  have  him  hold  a  Saturday 
sale  in  first  one  and  then  another  of  the  stores  operated 
by  those  desirable  retailer  accounts  you  have  sold 
direct. 

If  you  want  to  most  constructively  help  your  retail 
distributors,  take  a  day  off  and  call  at  farm  homes  in  a 
territory  where  you  feel  confident  you  now  have  a  fine, 
well  spread  distribution.  Pick  out  the  best  territory 
of  the  sort  you  possibly  can!  Then  take  another  day 


Then  ask  her  where  she  buys  most  of  her  groceries. 
And  if  she  subscribes  to  the  daily  paper. 

You  will  not  make  a  half  dozen  calls  in  either  rural 
or  city  homes  before  you  will  begin  to  realize  your 
goods  are  not  as  well  known  as  you  imagined. 

You  will  realize  too,  that  the  average  home,  country 
and  city  alike,  keeps  abreast  of  the  times  by  sub¬ 
scribing  to  the  daily  paper. 

Soon  a  great  light  will  dawn,  you’ll  realize  it  is  not 
enough  today  to  sell  the  nearest  desirable  retail  outlets. 

The  years  1932  and  1933,  and  the  years  to  come, 
while  we  are  climbing  again  the  dizzy  heights  of  pros¬ 
perity,  offer  golden  opportunities  to  the  small  canner 
and  manufacturer  who  will  constructively  merchandise 
his  product  to  the  housewife  by  means  of  real,  homey, 
informative  newspaper  advertising. 

Eliminate  all  unnecessary  sales  expense  as  far  as  you 
can  but  make  up  your  mind  to  stay  behind  everything 
you  sell  until  the  consumer  has  bought  it  and  eaten  it. 

Continue  packing  the  highest  possible  quality  in  the 
can  and  tell  the  world,  or  that  part  of  it  in  which  you 
do  business,  all  about  it. 

At  present  it  is  not  a  question  of  whether  or  not  you 
can  afford  to  advertise,  it  is  a  question  of  whether  or 
not  you  can  afford  to  remain  silent  longer  regarding 
what  you  have  to  offer  the  consumer. 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


1404-1410 
THAMES  STREET 
BALTIMORE  •  MD. 

SUCCESSORS  TO 

GEO.W.  ZASTROW 


MADE 

IBT 


t 

ZASTROW 
MACHINE  CO. 

INC. 
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SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Single  Unit  or  Jf  Complete  Canning  Plant' 


BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


WANTED  -  - 
Back  Copies 

THE  CANNING  MACHINERY  AND  SUPPLIES 
ASSOCIATION  has  established  a  Reference 
Library  for  the  use  of  its  members,  at  Chicago. 
Among  many  other  valuable  reference  volumes 
is  included  bound  volumes  of  THE  CANNING 
TRADE. 

We  are  trying  to  secure  for  the  Association  a 
number  of  back  copies  of  THE  CANNING 
TRADE,  to  complete  their  volumes  and  are 
willing  to  pay  for  them.  Look  the  list  over  and 
see  if  you  have  any  of  these  : 

THE  CANNING  TRADE : 

Complete  File  prior  to  September  Ist,  1911 

1912  -  {Vol.  34)  March  /.  8.  15.  22  and  29th. 

1913  -  {Vol.  35)  January  27  part  /;  August  25. 

1913  -  {Vol.  36)  September  29. 

1914  -  {Pol.  36)  March  2;  August  24. 

1914  -  {Vol.  37)  December  7  and  14. 

\9\6  -  {Vol.  38)  January  3,  10,  24  and  31;  February  7, 

1 4  and  21 

1916  -  {Vol.  39)  September  25;  November  22;  December  4. 
1920  -  {Vol.  43)  August  30. 

They  also  require,  for  binding,  one  copy  of  the 
Almanac  of  the  Canning  Industry,  1919  edition. 

If  you  have  any  of  the  above  listed  copies,  first 
notify  Mr.  Sam  G.  Gorsline,  549  W.  Randolph 
St.,  Chicago,  Ill.,  or  The  Canning  Trade. 


LOUIS  P.  COLGAN  DEAD 

The  canning  industry  lost  one  of  its  up-and- 
coming  young  men — the  kind  we  need  more  of  in 
this  industry — when  Louis  P.  Colgan,  of  Fawn 
Grove,  Pa.,  just  over  the  line  from  Maryland,  died  on 
March  26th.  He  represented  the  better  class  of  young, 
forceful  men  coming  with  the  business,  bringing  new 
blood  and  ability.  That  kind  of  a  loss  is  a  heavy 
one,  and  the  whole  industry  suffers.  Well  educated,  of 
splendid  presence,  he  showed  business  ability,  and 
the  power  to  lead.  He  knew  the  value  of  quality; 
packed  heavily  when  he  thought  that  the  proper  thing, 
or  ran  lightly  or  not  at  all  if  the  outlook  so  indicated 
to  him.  He  was  not  hampered  by  tradition,  force  or 
otherwise,  and  was  never  afraid  to  drive  hard  for 
the  thing  he  believed  right.  A  very  promising  future 
has  been  lost  in  his  death,  and  the  industry  has 
suffered  heavily. 

- ^ - 

TOMATO  HOLDINGS  IN  INDIANA 

Trafalgar,  Indiana,  April  7,  1932. 
Special  Bulletin  to  Tomato  Canners  Reporting  as 
of  April  1. 

This  survey  as  of  April  1st  covers  EXACTLY  THE 
SAME  canners  as  were  included  in  reports  of  February 
1st  and  March  1st,  this  group  representing  94%  of  the 
total  pack  of  1931. 

Tomatoes  held  by  this  group  as  of  March  1,  1932: 
No.  1,  4,555  cases;  No.  2,  262,155  cases;  No.  303,  8,077 
cases;  No.  2i/4,  60,827  cases;  No.  3,  38,932  cases; 
No.  10,  23,251  cases. 

Tomatoes  held  by  this  group  as  of  April  1,  1932: 
No.  1,  4,309  cases;  No.  2,  174,961  cases;  No.  303,  7,220 
cases;  No.  2’s,  36,975  cases;  No.  3,  25,945  cases;  No. 
10,  20,238  cases. 

This  survey  indicates  that  in  Indiana  we  have  on 
hand  unsold  the  amount  of  tomatoes  equivalent  to  17  % 
of  the  TOTAL  pack  of  1931. 

Tomato  pulp  held  by  this  group  as  of  March  1,  1932: 
No.  1,  30,600  cases;  No.  10,  137,850  dozen;  5  gal.,  103,- 
334  cans. 

Tomato  pulp  held  by  this  group  as  of  April  1,  1932: 
No.  1,  16,085  cases;  No.  10,  129,213  dozen;  5  gal.,  98,- 
000  cans. 

INDIANA  CANNERS  ASSOCIATION,  Inc., 
Kenneth  N.  Rider,  Secretary. 

- ♦ - 

CANNER  TO  HOUSE  OF  REPRESENTATIVES 

Edgar  R.  McSHANE,  well  known  through  the 
Baltimore  district  and  the  canning  industry  of 
this  section,  a  member  of  J.  H.  Roberts  &  Co.,  is 
one  of  the  candidates  in  the  Primary  Election  of  May 
2nd.  He  is  seeking  nomination  to  the  House  of  Repre¬ 
sentatives  at  Washington. 

Those  who  know  Mr.  McShane,  know  him  to  be  a 
forceful  personality  and  a  man  who  would  represent 
his  State  well,  and  be  a  valuable  adjunct  to  the  canning 
industry,  not  only  of  Maryland,  but  of  the  United 
States.  We  need  more  business  men  to  handle  the 
problems  of  Government,  and  here  is  an  opportunity 
for  those  in  his  district  to  help  his  candidacy. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


FOR  SALE— Bargain  Prices.  1  practically  new  An- 
derson-Barngrover  Cooker  for  2J’s  and  3’s;  1  practi¬ 
cally  new  Jeffrey  Peeling  Table. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FOR  SALE— Use  C.  M.  C.  Silver  Metalic  Coating  to 
prevent  rust. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FOR  SALE— Complete  equipment  of  corn,  pea  and 
tomato  machinery.  Excellent  condition.  Real  bar¬ 
gains.  Advise  what  you  need. 

Address  Box  A-1855  care  of  The  Canning  Trade. 


For  Sale — Seed 


FOR  SALE — The  genuine  Indiana  Canners  Association 
Indiana- Baltimore  Tomato  Seed  can  be  purchased 
only  through  the  office  of  the  Secretary, 

Kenneth  N.  Rider,  Indiana  Canners  Asso., 
Trafalgar,  Ind. 

For  Sale — Plants 

FOR  SALE— Tomato  Plants,  open  field  grown;  Balti¬ 
more,  Marglobe,  Bonnie  Best;  from  certified  Seed; 
$1.00  per  thousand.  Ruby  King  and  California 
Wonder  Pepper  Plant,  $2.00  per  thousand.  Cabbage 
Plants,  Copenhagen,  Golden  Acre,  $1.00 per  thousand. 
Safe  arrival  guaranteed. 

Triangle  Plant  Co.,  Pembroke,  Ga. 

For  Sale — Factories 

FOR  SALE  OR  LEASE— Canning  and  Preserving  Plant 
located  within  45  miles  of  Houston,  Texas  Equipped 
for  beans,  tomatoes,  spinach  and  figs.  Other  products 
may  be  added.  A  bargain  to  right  party  who  will 
operate  plant. 

Address  Box  A-1852  care  of  The  Canning  Trade. 

AUCTION— 

Saturday  April  23  at  9  P.  M.  Oswego,  New  York. 
Main  factory  building  48  x  149,  mill  construction,  to 
be  removed  from  premises  within  six  months.  Also 
contents  consisting  of  canning  maching,  tools  office 
furniture,  etc. 

Oswego  Preserving  Company 
Oswego,  N.  Y. 


For  Sale — Miscellaneous  _ 

FOR  SALE— 1000-45  gal.  barrels,  all  rebuilt,  steamed 
and  reparaffined. 

W.  C.  Pressing  Co.,  Norwalk,  Ohio. 


_ Wanted — Machinery _ 

WANTED— Two  Corn  Washers;  Ten  used  Huskers, 
Tuc,  Sprague  Super  or  late  model  Double  Morral. 

Thomas  &  Co.,  Frederick,  Md. 

WANTED — Full  Automatic  Closing  Machine  for  can¬ 
nery.  Can-stand-still  type.  Good  speed.  Capacity 
up  to  No.  3  size.  Write  full  details. 

Address  Box  A-1848  care  of  The  Canning  Trade. 

_ ^tuations  Wanted 

POSITION  WANTED— By  man  with  16  years  experience  in  the 
pickle  business.  Have  worked  over  a  big  portion  of  the  United 
States  but  prefer  the  Pacific  Coast  States.  Am  capable  of  tak¬ 
ing  charge  and  managing  the  mannfacturing  part,  or  will  work 
under  the  Manager. 

Address  Box  B-1845  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  by  married  man,  age 
42.  Have  been  in  the  game  20  years;  quality  packer  of  fruits 
and  vegetables.  Machinist  by  trade;  American  Machine  Oper¬ 
ator.  Also  have  sales  ability.  Best  of  references;  will  go  any¬ 
where. 

Address  Box  B-1846  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Sales  Manager  or  Assistant.  At  pre¬ 
sent  employed;  20  years  experience  at  manufacturing  and  selling 
canned  foods.  Perfer  position  where  can  become  financially  in¬ 
terested  after  proving  ability. 

Address  Box  B-1&47  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Superintendent  in  a  canning  factory. 
Have  had  several  years  experience  packing  all  kinds  of  fruits 
and  vegetables,  Can  repair  old  plant  or  build  new  factory. 
Have  good  references. 

Address  Box  B-1849  care  of  The  Canning  Trade. 

POSITION  WANTED  — By  Sanitary  Can  maker.  Have  had  26 
years  of  practical  experience  in  can  business;  have  installed  a 
number  of  can  making  lines.  Can  make  good  cans  at  the  lowest 
cost.  Have  been  factory  manager  of  one  plant  17  years.  Can 
business  is  one  of  the  moststaple  of  American  industries;  it  pays 
to  make  your  own.  Will  gladly  give  more  information  if  desired. 
Address  2661  Hope  St.,  Huntington  Park,  Calif. 

POSITION  WANTED— By  progressive  Superintendent.  Effici¬ 
ent  producer  of  quality  packs,  with  valuable  experience  gained 
during  past  16  years  packing  a  complete  line  of  vegetables. 
Excellent  -eferences.  Seasonal  or  yearly. 

Address  Box  B-1863  care  of  The  Canning  Trade. 

POSITION  WANTED— By  Sales  Manager  or  Salesman,  with 
packer  whose  yearly  average  is  300,000  cases  or  more.  Young 
man,  age  30,  thoroughly  experienced  in  canned  foods  merchandis¬ 
ing,  acquanted  with  the  large  buyers  and  chain  stores  in  the 
East.  Capable  of  getting  car  lot  and  6000  case  orders,  at  5% 
sales  cost. 

Address  Box  B-1864  care  of  The  Canning  Trade. 

POSITION  WANTED — By  packer  of  whole  tomatoes,  tomato 
catsup,  tomato  juice,  etc.  Can  install  machinery  for  same. 
Can  give  the  best  of  references. 

Address  Box  B-1866  care  of  The  Canning  Trade. 

POSITION  WANTED— By  young  man  experienced  in  packing  a 
full  line  of  fruits  and  vegetables,  also  sales  experience. 

Address  Box  B-1867  care  of  The  Canning  Trade. 
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BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS,  BEANS,  SWEET  CORN 
TOMATO,  PUMPKIN,  SQUASH 
CUCUMBER,  CABBAGE,  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


Ship  to  B  ALXIIN^ORE 

for  STORAGE  and  DISTRIBUTION 

IN  CARE  OF 

The  Terminal  Warehouse  Co. 

OF  BALTIMORE  CITY. 

(Established  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  in  the  center  of  the  city  and 
one  on  the  harbor.  All  have  Pennsylvania  Railroad 
Sidings  and  storage  in  transit  rates. 

Baltimore  has  a  differential  freight  rate  to  the  West. 

Loans  are  made  by  us  on  canned  foods  and  other 
staple  merchandise  when  stored  in  these  warehouses. 


THE  ANSWER 

to  pretty  nearly  any  question  concerning 
canned^foods  can  be  found  in  your 

1932  ALMANAC 

including  the  latest  Mapes  Standards  and 
Federal  (Score  Card)  Grading  System. 

Use  Your  Almanac 


WE  ARE  MANUFACTURERS 


ROBINS-BECKETT  DOUBLE  CAN  CLEANER 


ROBINS  CIRCLE  STEAM  HOIST 


ROBINS  RETORT  ^ 

ROBERT  A.  SINDALL,  Pretident 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md. 


Write  for  catalog 


HARRY  R.  STANSBURY.  Vice-Prfide  1 1 


JEROME  B.  RICE  SEED  CO. 


BRANCH:  DETROIT,  MICHIGAN  Cambridge  N.  Y. 

WHOLESALE  CATALOGUE  ON  REQUEST  ®  * 
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'rvURING  the  canning  season, 
A-'  when  long  trains  of  cars  filled 
with  cans  pull  away  from  the 
Heekin  factories — there  is  a  traf¬ 
fic  expert  who  knows  where  each 
car  is  going — how  it  should  go — 
what  towns  it  passes  through  and 
the  hour  when  it  will  arrive  at  the 
cannery.  When  delivery  is  urgent, 
this  traffic  expert  virtually  “rides 
with  the  car“  keeping  check  on  its 
movement  by  long  distance 
phone.  He  knows  all  the  men  in 
the  important  railroad  centers  who 
can  help  him  keep  the  wheels 
moving.  That  is  an  every  day  event 
during  the  busy  season.  Can  we 
serve  you  this  year? 


A 


y<HoU  fi/uL 

tiEEKIN  CANS 

The  Heekin  Can  Co..  Cincinnati,©. 
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THE  MARKETS 

BALTIMORE,  APRIL  18,  1932 


WEEKLY  REVIEW 


Interest  in  Tri-State  Meeting  and  Washington  Hearings 
Rather  Than  Market  Conditions — How  Canners  Figure 
— Growers’  Prices  and  the  Canner’s  Job. 

Discarded — For  the  past  week  canners  of  this 
section  have  discarded  considerations  of  market 
prices  and  possibilities,  and  given  most  attention 
to  the  Tri-State  meeting  and  its  doings,  and  to  the 
hearings  that  have  been  held  at  Washington.  Even 
those  who  did  not  attend  the  Convention  in  Baltimore, 
kept  their  ears  to  the  ground  to  learn  anything  of 
interest  that  might  happen.  It  was  a  good  convention, 
from  the  point  of  close  and  careful  attention  to  all 
that  was  said  and  done,  but  a  small  convention  so  far 
as  number  of  canners  present  is  concerned.  But  it  took 
on  the  appearance  of  a  national  convention  because  of 
the  many  visitors  from  other  sections  of  the  country, 
who  dropped  in  on  their  way  to  the  hearings  in 
Washington. 

The  daily  press  and  others  are  fond  of  saying  that 
the  prices  on  acreages  and  its  extent  will  be  decided 
upon  at  such  conventions.  Any  one  w'ho  has  ever 
attended  one  of  these  meetings  knows  the  foolishness 
of  such  utterances.  They  could  not  be  further  from 
the  truth,  unfortunately.  The  good  business  man  in 
other  lines,  naturally  supposes  that  when  the  canners 
come  together,  they  consider  the  welfare  of  their  busi¬ 
ness  ;  the  amount  of  stocks  left  on  hand  from  previous 
years,  and  then,  permitting  their  common  sense  to  have 
free  play,  decide  just  what  amounts  must  be  packed  in 
the  coming  season.  And,  this  year  of  distress  and 
depressed  prices,  figure  definitely  upon  the  necessity  of 
cutting  costs  at  every  possible  corner,  so  as  to  have 
the  goods  for  sale  at  the  lowest  possible  prices,  in  con¬ 
formity  with  everything  else,  but  at  a  profit  to  them¬ 
selves,  even  if  infinitessimally  small.  Common  sense, 
we  say,  would  seem  to  dictate  such  action, — that  is  to 
the  good  business  man,  but  not  to  the  canner. 


Harvey  Burr,  efficient  secretary  of  the  Wisconsin 
Canners  Association,  a  visitor  at  the  meeting,  was 
asked  to  say  what  the  situation  as  to  acreage  and 
probable  packs  in  his  State  was,  and  he  answered: 
*T  don’t  know.”  Then  he  explained  that  the  canners 
of  his  association — wonderfully  effective  and  covering 
the  vast  majority  of  the  canners  of  that  State — had 
come  together  and  did  actually  study  matters  along  the 
lines  above  indicated,  and  seeing  the  apparently  certain 
necessity  of  cutting  down  the  packs  materially,  it  was 
thought  they  would  do  so.  In  fact  they  agreed  among 
themselves  to  do  so,  and  in  a  definite  manner — that  is 
before  lunch  they  so  felt.  After  lunch  it  was  found 
the  whole  sentiment  had  changed.  They  all  had  had 
time  to  think:  “This  big  leading  canner  will  cut  50%  ; 
that  other  one  40%,  etc.,  etc.,  just  my  chance  to  make 
a  killing — I’ll  take  in  that  extra  acreage  I  at  first 
planned,  and  be  all  set  for  a  clean-up.”  As  Mr.  Burr 
said,  every  added  minute  of  consideration  of  the  ques¬ 
tion  of  reducing  acreage,  resulted  in  a  decision  to  in¬ 
crease  further,  and  so  the  w’hole  matter  was  thrown 
overboard,  and  every  canner  left  to  himself,  and  that 
is  where  they  are  today.  And  what  other  region  is 
different?  John  Street,  Secretary  of  the  New  York 
State  canners,  had  pretty  much  the  same  sort  of  re¬ 
port  to  make.  Preston  McKinney,  from  the  California 
Canners’  League,  had  nothing  jnore  definite.  The  big¬ 
gest  joke  of  any  season  is  that  the  canners  met  to¬ 
gether  and  agreed  upon  the  extent  of  acreage  and  the 
prices  to  be  paid. 

But  it  would  seem  that  they  have  all  cut  the  contract 
prices — an  average  of  about  25  % , — and  unless  a  canner 
wishes  to  be  the  charity  agent  of  his  section,  he  must 
do  that,  or  go  out  of  business.  Yet  the  growers  are 
forming  co-operative  growers  organizations  and  saying 
they  will  not  take  any  cut  in  prices,  and  other  things. 
Well,  that  is  just  what  labor  always  does  when  business 
takes  a  nose  dive,  and  they  hold  to  the  determination 
long  enough  to  make  bad  matters  worse,  make  it  so 
that  labor  at  any  price  is  almost  impossible,  many  of 
them  taking  100%  cuts,  being  out  of  jobs,  and  all  of 
them  heavier  cuts  than  might  have  happened  if  they 
had  acted  sensibly  as  conditions  warranted.  And  it 
will  be  so  with  the  growers.  Any  canner  will  gladly 
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open  his  books  to  show  these  growers  at  what  prices 
he  sold  the  finished  goods,  say  three  years  ago,  and  the 
prices  paid  the  growers;  and  then  the  prices  he  is 
forced  to  accept  for  the  finished  goods  today,  and  then 
see  if  the  canner  is  cutting  the  growing  prices  as  much 
as  he  should,  or  in  proportion  to  the  reduction  in  sales 
prices.  Roughly,  canned  foods  prices  are  at  50%  of 
former  prices ;  why  should  not  acreage  prices  be 
similarly  cut?  Some  canners  see  this  and  are  taking 
the  sensible  step — cutting  the  prices  at  one  time  to  the 
figure  they  must  come  to,  and  will  ultimately  come  to, 
after  the  timid  canners  get  there  by  degrees.  Better 
have  the  contention  all  done  with  at  once  than  to  hum 
and  haw  and  hesiate ;  better  for  both  sides,  for  it  is  no 
one  man’s  or  one  industry’s  making.  It  is  inevitable. 
We  are  in  a  condition  not  a  theory.  They  do  not  say 
this  is  not  a  panic;  they  merely  tell  you  not  to  think 
that  it  is  a  panic.  The  grower  knows  where  prices 
have  gone  on  everything  else  he  produces;  how  does 
he  think  the  canner  can  get  them  out,  if  he  cannot? 
Someone  said  at  the  Convention:  I  do  not  know  your 
religious  tenets,  but  if  there  be  no  Hell,  where  has 
business  gone  to?. 

Trivial  considerations?  0!  no.  You  are  making 
your  contracts  now,  or  will  soon  have  to  do  so.  You 
are  forced  to  produce  goods  to  sell  at  or  below  today’s 
prices.  How  can  you  do  so  unless  you  reduce  all  costs  ? 
Yup!  can  prices  ought  to  be  reduced,  they  are  too 
high;  but  how  are  you  going  to  get  them  reduced? 
Are  there  bureaus  and  departments  and  services  and 
benefits,  as  now  so  plainly  visible  in  the  Governments, 
State  and  national,  that  must  be  cut  out  completely  in 
the  interest  of  lowered  operating  costs?  Yup!  It  is 
too  bad,  but  it  is  true.  Don’t  imagine  they  are  not 
worried,  or  that  they  are  not  working  on  this  un¬ 
avoidable  necessity.  They  are  more  worried  than  are 
the  politicians  who  see  tumbling  about  their  ears  all 
their  finely  built  palaces  of  profit  and  patronage.  Just 
leave  that  job  to  the  can  men,  and  results  will  come. 
You  do  your  own  job,  which  is  first  principle.  In  fact, 
that  need  ought  to  be  emphasized,  for  all  the  world  is 
now  busy  trying  to  pick  the  mote  out  of  its  neighbor’s 
eye,  while  paying  no  attention  to  the  beam  in  its  own. 

And  that  is  a  pretty  good  place  for  us  to  stop,  too. 

Market  conditions  are  reviewed  in  all  markets  in  this 
issue  and  conditions  are  not  different  in  one  place  from 
another.  The  market  page  remains  with  practically  no 
changes  in  prices. 


NEW  YORK  MARKET 

By  "NEW  YORK  STATER,” 

Special  Corrnpondent  of  “The  Canning  Trade.” 


Canned  Foods  Market  Dull — Advanced  Prices  on  Grape¬ 
fruit — Tomatoes  Held  Firm — Little  Buying  on  Maine 
Corn — Some  Salmon  Prices  Reduced — Continental  Can 
Declares  Regular  Quarterly  Dividends. 

New  York,  April  14,  1932. 
ARKET  DULL— Affected  by  the  general  lack  of 
confidence  in  the  nation’s  business  struc¬ 
ture  which  was  so  sensationally  shown  in 
trading  on  the  New  York  Stock  Exchange  dur¬ 
ing  the  past  week  or  so,  which  saw  prices  for  the 
country’s  leading  industrial  organizations  constantly 
declining,  the  canned  foods  market  was  dull  during  thei 
past  week. 


One  of  the  basic  commodities,  canned  foods  are  not 
affected  as  readily  as  other  commodities  by  the  trend 
of  trading  on  the  Stock  Exchange  but  the  discouraging 
spectacle  of  constantly  declining  stock  prices,  with  the 
resultant  decline  in  business  operations,  exerts  a 
power  depressing  influence  on  all  markets. 

With  no  sign  of  any  major  improvement  in  the  busi¬ 
ness  picture,  although  the  results  of  the  sales  cam¬ 
paigns  of  the  General  Motors  Corporation  and  the  Ford 
Motor  Company,  both  of  which  seem  to  have  loosened 
up  millions  of  dollars  in  buying  orders,  were  encourag¬ 
ing,  the  trade  continues  to  operate  on  a  hand-to-mouth 
schedule.  , 

Grapefruit — Opposition  in  the  market  towards  any 
price  advances  seems  to  be  developing  and  increased 
prices  for  Florida  grapefruit  posted  during  the  week 
met  with  little  response  from  buyers. 

Increased  prices  of  two  Florida  operators  brought 
the  top  range  for  offerings  to  $1,071/2  to  $1.10  for  No. 
2s,  factory,  against  $1,  formerly.  Other  factors  are 
expected  to  meet  the  higher  prices  with  the  knowledge 
of  a  pack  curtailed  to  approximately  one-third  of  last 
season’s  backing  them. 

There  are  still  2s  available  at  $1,  factory,  in  the 
market  but  it  is  held  that  when  a  few  of  these  offerings 
are  cleaned  up,  the  price  will  generally  advance  to 
around  $1.10,  factory. 

Lobster — With  the  market  pretty  well  cleaned  out, 
packers’  representatives  here  have  been  awaiting  the 
arrival  of  the  new  pack  price  lists.  Unfavorable 
weather,  however,  packers  report,  has  delayed  matters 
and  price  lists  will  not  be  ready  for  some  weeks. 

Tomatoes — ^Tri-States  held  firm  although  demand 
was  light.  Buyers  are  picking  up  lots  as  needed,  how¬ 
ever,  and  a  steady  drain  on  warehouse  stock  of  canners 
is  cleaning  them  out. 

Prices  continue  unchanged  with  little  prospect  of 
any  further  wide  swings  in  either  direction,  barring 
unforeseen  developments.  Florida  tomatoes  are  at¬ 
tracting  little  trade  attention. 

Corn — Although  the  price  list  is  firm  around  80  cents 
for  Crosby  and  85-90  cents  for  Maine  Fancy,  little  buy¬ 
ing  is  reported.  Bids  around  75  cents  have  been  re¬ 
fused  by  Maine  packers  and  it  seems  to  be  a  deadlock 
until  either  packers  or  buyers  revise  their  opinion  of 
the  proper  prices. 

The  movement  throughout  the  country  not  to  pack 
at  all  this  coming  season  and  hold  present  stocks  seems 
to  be  gaining  strength.  Canners  seem  determined  to 
sit  tight  and  wait  rather  than  tie  themselves  financing 
a  pack  for  a  market  faced  with  a  huge  carryover. 

Spinach — Reports  from  California  of  a  greatly  cur¬ 
tailed  pack  this  season  due  to  bad  growing  weather 
brought  little  response  from  'buyers.  Prices  continued 
unchanged,  although  some  Coast  factors  might  revise 
their  price  lists  in  accordance  with  the  changed  pack 
conditions,  reports  from  California  indicated. 

Salmon — The  Pacific  Salmon  Sales  Corp.  posted  a  re¬ 
duction  in  the  price  of  fancy  Puget  Sound  sockeye 
halves  of  25  cents  to  $1.75,  Coast,  against  $2  previously. 
Other  grades  continued  unchanged. 

The  new  price  for  sockeyes  seem  likely  to  cause 
revisions  in  the  prices  for  Columbia  River  chinook 
halves  which  formerly  have  been  lower  than  those  of 
sockeye  halves. 

Rates — Several  Maine  sardine  packers  attended  the 
hearings  of  the  Trunk  Line  Association  here  during 
the  week.  The  packers  protested  the  movement  to 
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substitute  class  rates  for  commodity  rates  on  the  rail¬ 
roads  which  in  many  instances  would  mean  higher 
freight  charges  for  canned  foods. 

No  decision  has  been  reached  in  the  matter  as  other 
interested  parties  have  not  been  heard  by  the  Trunk 
Line  Association  as  yet.  Maine  packers  point  out  that 
they  suffered  increased  freight  rates  at  the  close  of 
last  year  and  further  advances  will  curtail  their 
business. 

Dividend — The  Continental  Can  Co.  yesterday  de¬ 
clared  the  regular  quarterly  dividend  of  621/2  cents  on 
the  capital  stock,  payable  May  14  to  holders  of  record 
April  30. 


CHICAGO  MARKET 

By  "OBSERVER,’* 

Special  Correepondent  of  "The  Canning  Trade." 


Low  Stocks  Seem  to  Promise  Early  Buying — ^Tomatoes 
Nervous — 5c  Cdm  Cleaning  Up  Holdings — Pushing 
Peas — Shortened  Grapefruit  Packs  Lends  Interest  to 

Market — Some  Interest  in  Spinach — No  interest 
in  Futures. 

Chicago,  April  14,  1932. 
AITING — ^Trade  is  rocking  along  on  an  even 
keel  with  everybody  watching  for  changes  in 
conditions  which  would  appear  to  be  due  now 
soon.  Widespread  sub-normal  stocks  everywhere  means 
that  sooner  or  later  something  must  happen  to  start 
a  general  replenishment ;  and  as  this  demand  broadens 
the  unemployment  situation  will  take  care  of  itself. 

There  have  been  too  many  false  starts  in  expectation 
of  reactions  from  above  described  exaggerated  condi¬ 
tions  so  that  the  pendulum  is  far  off  balance  and  we 
may  be  doubly  reassured  of  a  more  rapid  return  to 
happier  times. 

Tomatoes — General  asking  price  unchanged  but  there 
is  a  little  nervousness  among  some  distributors  as  to 
unloading  a  few  week’s  extra  reserves  which  some  of 
them  recently  acquired.  It  would  hardly  seem  possible 
for  any,  but  the  general  trading  policy  of  keeping  all 
stocks  at  the  absolute  minimum  is  having  its  effect 
in  counteracting  some  of  the  recent  price  strength 
developed  in  tomatoes.  Standard  No.  2  can  still  be 
bought  at  65c,  Ozarks;  75c,  Indiana;  72i/4c  to  75c, 
Maryland ;  with  ample  offerings  at  these  figures  and  no 
visible  evidence  of  anything  but  desultory  trading  at 
these  levels. 

Corn — The  insatiable  call  for  nickle  corn  in  the  Chi¬ 
cago  area  seems  to  be  creating  something  of  a  clean-up 
on  such  goods ;  whereas  the  selling  pressure  on  higher 
grade  corn  is  greater  than  ever.  There  are  a  few  dis¬ 
tricts  where  better  class  retailers  are  featuring  a 
6c  or  7c  corn  which  is  in  some  cases  of  near  fancy 
quality;  but  the  total  volume  of  such  outlets  is  small 
compared  with  the  5-cent  operators. 

Meanwhile  bankers  who  have  loans  against  ware¬ 
house  lots  of  corn  are  getting  more  nervous  and  selling 
urgence  increases. 

Plans  as  to  1932  pack  in  the  neighboring  states  are 
very  uncertain ;  some  of  the  biggest  operators  hesitat¬ 
ing  considerably  as  to  policy  on  production  of  another 
pack.  Plenty  of  plants  will  have  to  shut  down  because 
of  lack  of  money ;  their  own  reserves  are  depleted  and 
they  cannot  find  either  banks  nor  rich  friends  to  play 
the  game  on  1932  corn  with  such  a  discouraging  ex¬ 
perience  as  has  been  encountered  during  the  past  two 
seasons. 


Peas — 821/^c  Standard  Peas  out  of  Wisconsin  have 
been  peddled  freely  on  the  street  here;  occasional  re¬ 
ports  of  buyers  claiming  to  have  secured  No.  3  sieve 
Alaskas  at  that  price. 

The  field  conditions  are  excellent  as  regards  the  next 
crop  and  it  is  believed  that  a  very  good  pack  is  in  the 
making.  Altogether  jobbers  see  no  incentive  to  try 
to  book  ahead  under  present  circumstances  but  perfer 
to  keep  a  close  hand  on  the  daily  consumer  interest  in 
peas;  stimulated  wherever  possible  by  display  copy 
offering  special  bargains  over  the  retail  counter. 

Several  buyers  have  complained  about  the  hold 
soaked  peas  are  now  getting  because  of  low  price  and 
suggest  that  something  additional  ought  to  be  done  to 
keep  the  consumer  from  being  diverted  to  this  good  but 
economical  food. 

Grapefruit — New  pack  coming  to  a  sudden  close  be¬ 
cause  of  the  lack  of  heavy  orders  and  now  the  sharp 
advance  in  raw  fruit  which  no  longer  permits  pro¬ 
duction  at  the  old  price  basis. 

Only  900,000  cases  produced  in  all  Florida  as  com¬ 
pared  with  2,750,000  cases  in  1931. 

Prices  have  been  revised  upward  about  10  to  15c 
dozen  on  No.  2 ;  and  a  big  scramble  has  ensued  in  the 
way  of  heavy  sales  from  consignment  stocks  of  old  crop 
around  in  many  northern  cities. 

Spinach — New  pack  in  the  eastern  states  is  looking 
forward  to  improved  demand  due  to  the  raised  freight 
rates  now  applying  on  shipments  from  California.  The 
late  frosts  set  the  production  back  somewhat  but  opera¬ 
tions  will  now  soon  be  under  way.  Maryland  prices  as 
follows : 

No.  2 . $  .77i/> 

No.  2i/> . 95  “ 

No.  10 .  3.25 

California  pack  will  be  very  short;  not  over  40  to 
50%  ;  several  producers  not  operating  at  all  due  to  lack 
of  advance  sales. 

Futures — ^There  are  very  few  canned  foods  items  on 
which  even  the  briefest  attention  can  be  engaged  from 
buyers  now.  Most  everybody  feels  that  there  will  be 
adequate  supplies  and  if  some  of  the  rumors  are  true 
there  is  a  chance  that  in  spite  of  the  misfortunes  of 
previous  packs  there  may  again  be  some  overproduc¬ 
tions  and  some  selling  campaigns  wherein  little  fore¬ 
sight  and  mature  judgment  are  exercised.  Buyers 
seem  to  want  to  hold  themselves  in  readiness  to  take 
advantage  of  such  situations  as  may  develop. 

No  packer  should  undertake  any  larger  pack  for 
1932  than  he  is  reasonably  assured  his  regular  trade 
can  use  up ;  and  he  should  use  every  argument  with  his 
competition  to  take  a  similar  intelligent  view. 


GULF  STATES  MARKET 

By  "BAYOU." 

Special  Correepondent  of  "The  Canning  Trade." 


Canned  Shrimp  Business  Quiet — Good  Demand  for 
Cooked  Shrimp — Oyster  Business  Near  End — Cold 
Weather  Continues  to  Hold  Up  Stringless  Beans. 

Mobile,  Ala.,  April  14,  1932. 
HRIMP — ^The  shrimp  pack  in  this  section  is  at  a 
standstill  and  so  still  that  there  is  not  a  ripple  on 
the  water  of  production. 

There  have  not  been  enough  shrimp  caught  in  the 
past  two  weeks  to  supply  the  raw  shippers,  much  less 
there  being  any  to  can. 
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There  seems  to  be  an  increased  demand  for  cooked 
and  peeled  shrimp,  which  is  supplied  the  retail  markets 
in  five  pound  cans,  packed  in  ice.  Years  ago,  very  few 
cooked  shrimp  were  sold  by  the  retail  markets 
throughout  the  country  and  the  demand  seemed  to  be 
only  lor  raw,  headless  shrimp,  but  in  late  years,  the 
cooked  and  peeled  shrimp  have  become  very  popular, 
which  has  forced  the  raw  shrimp  shippers  to  install 
equipment  to  turn  out  cooked  and  peeled  shrimp  in 
order  to  take  care  of  these  orders  that  have  made  big 
inroads  into  their  raw  headless  shrimp  business. 

Whether  the  cooked  and  peeled  shrimp  has  affected 
or  will  affect  the  consumption  of  processed  canned 
shrimp,  has  not  been  determined,  but  it  is  believed  that 
it  has  made  greater  inroads  into  the  raw  headless 
shrimp  trade  than  it  has  into  the  processed  canned 
shrimp  and  the  fact  that  a  few  of  the  canners  have 
gone  to  packing  fresh  cooked  and  peeled  shrimp  is  more 
in  the  nature  of  them  reaching  out  into  the  territory  of 
the  raw  headless  shrimp  shippers  rather  than  the 
loss  of  any  great  volume  of  business. 

The  shrimp  pack  in  this  section  this  year  while  it 
may  be  considered  normal  for  depressed  times,  be¬ 
cause  production  of  any  commodity  beyond  the  immedi¬ 
ate  requirement  stage  looks  bulky,  yet  in  normal  times 
in  would  be  considered  light.  Louisiana  by  far  ex¬ 
ceeded  Mississippi  and  Alabama  in  the  production  of 
shrimp  and  probably  the  bulk  of  the  pack  was  turned 
out  at  Harvey,  Louisiana,  because  some  of  the  big 
packers  of  Mississippi  who  have  had  their  plants  shut 
down  arranged  with  the  plant  at  Harvey  to  pack  for 
them  this  year. 

The  Alabama  canneries  are  open  for  business  as  far 
as  the  pack  is  concerned,  but  as  there  are  no  shrimp 
available,  there  is  no  business  doing. 

The  price  of  canned  shrimp  is  95c  per  dozen  for  No. 

1  medium,  and  $1.10  for  No.  1  fancy,  f.  o.  b.  factory. 

Oysters — It  is  doubtful  if  the  oyster  pi^ik  will  last 
through  the  month  of  April,  as  the  few  factories  oper¬ 
ating  are  fast  winding  up  their  oyster  pack.  They  have 
allowed  their  supply  of  cans  to  run  low  and  they  will 
stop  canning  as  soon  as  they  are  used  up,  which  is  only 
a  question  of  a  few  days  to  a  week. 

The  old  superstitious  idea  that  oysters  are  only  good 
in  the  months  with  the  letter  “R”,  seems  to  have  a 
premature  effect  each  year  on  the  consumption  of 
oysters,  because  the  oyster  demand  commences  to  drop 
off  after  Christmas  and  about  April  there  is  practically 
no  demand.  The  spawning  of  the  oyster  is  what 
makes  them  unfit  for  eating,  as  they  get  very  milky 
as  the  spawning  progresses,  but  this  year  the  spawning 
season  has  been  delayed  and  up  to  now  oysters  are 
just  as  pretty  and  clear  as  in  mid-season  with  no  indi¬ 
cation  of  any  attempt  at  spawning.  Maybe  our  oys¬ 
ters  are  a  candidate  this  year  to  the  $100,000  fund 
which  a  California  woman  who  recently  died  left  for 
the  promotion  of  “Birth  Control.” 

This  being  the  case,  folks  better  put  away  a  good 
stock  of  cove  oysters,  because  young  growth  of  oysters 
will  be  at  a  premium. 

The  price  of  cove  oysters  is  70c  per  dozen  for  five 
ounce  cans  and  $1.40  per  dozen  for  ten  ounce  cans, 
f.  0.  b.  cannery. 

Stringless  Beans — Cold  weather  is  still  prevailing  in 
this  section  and  the  thermometer  plays  regularly  be¬ 
tween  48  and  72  degrees,  which  is  Fall  weather  for  us 
folks  here  and  certainly  not  Spring  weather,  which  is 
now  due  us,  therefore  it  is  retarding  the  growth  of  all 
plants. 


If  this  chilly  weather  continues  much  longer,  we 
will  have  our  Spring  pack  of  stringless  beans  in  mid¬ 
summer. 

It  does  not  make  much  difference  any  way,  because 
there  is  no  packer  overanxious  to  can  beans,  as  the 
price  at  which  they  are  selling  is  not  very  inviting  and 
it  has  got  to  where  it  is  nearly  as  much  of  a  gamble 
to  put  your  money  on  a  pack  as  it  is  on  a  horse,  and 
the  bean  pack  is  no  exception. 

The  price  of  cut  stringless  beans  is  75c  per  dozen  for 
No.  2’s,  $1.10  per  dozen  for  No.  2V^’s,  and  $3.50  per 
dozen  for  No.  lO’s,  f.  o.  b.  cannery. 


CALIFORNIA  MARKET 

By  •■BERKELEY." 

Special  Correspondent  of  "The  Canning  Trade.” 


Market  at  Bottom,  Again — Industry  and  Trades  Reduce 
Expenses,  But  Not  Governments  —  Abundance  of 
Fresh  Fruits  and  Vegetables  Hurting — Some  of  These 
Prices — Spinach  Pack  Reduced — Asparagus  Pack  Will 
Be  Held  Down — ^Tomato  Acreage  Smaller — ^No 
Russian  Sardines. 

San  Francisco,  April  14,  1932. 

At  BOTTOM — The  canned  foods  market  during  the 
past  week  has  scraped  another  of  those  bottoms 
^  we  have  been  hearing  so  much  about  during  the 
past  two  and  a  half  years.  Prices,  already  extremely 
low,  have  been  pressed  even  lower  in  some  instances 
and  consumption  seems  to  have  slackened  off.  Maybe 
the  public  has  lost  its  appetite  and,  under  the  circum¬ 
stances,  who  could  blame  it  if  this  be  true.  Recent 
happenings  in  a  national,  state  and  local  way  have 
been  enough  to  take  away  anyone’s  appetite.  Wash¬ 
ington  seems  intent  on  locating  every  possible  source 
for  additional  taxes,  but  is  only  lukewarm  on  the  sub¬ 
ject  of  making  drastic  reductions  in  expenditures.  The 
same  plan  seems  to  be  followed  out  in  state,  county  and 
city.  Here  and  there  budgets  are  trimmed,  but  public 
officials  hold  their  jobs  and  at  former  salaries.  In¬ 
dustry  finally  decided  that  some  of  the  ideas  emanating 
from  Washington  did  not  fit  in  well  with  the  principles 
of  economics  or  with  the  times  and  some  judicious 
pruning  has  been  in  order.  Canners,  for  example,  have 
cut  down  overhead  by  almost  one-half  in  some  instances 
and  are  acting  on  the  principle  that  good  wholesome 
bread  is  better  than  fancy  cake.  But  they  would  like 
to  make  sure  of  the  bread.  In  San  Francisco  during 
the  week  building  trades  unions  have  accepted  wage 
reductions  for  the  rest  of  the  year.  Plasterers  will 
get  but  $8.80  a  day,  instead  of  $11,  and  carpenters  will 
get  $7.20  instead  of  $9,  with  other  crafts  in  proportion. 
All  interests  seem  agreed  that  there  will  be  more  work 
at  the  lower  wage  scale. 

Fresh — The  abundance  of  fresh  fruits  and  vegetables 
to  be  found  in  the  markets  is  doubtless  an  important 
factor  in  the  lessened  consumption  of  canned  foods, 
even  at  very  low  prices.  The  fresh  products  are  also 
being  sold  at  much  less  than  is  usually  the  case  at  this 
season.  Large  size  pineapple  from  the  Hawaiian 
Isalnds  that  formerly  sold  at  about  50  cents  apiece 
can  be  had  for  as  little  as  15  cents,  or  two  for  25  cents. 
I<arge  avocados  that  would  have  brought  from  75  cents 
to  $1.25  only  a  few  seasons  ago  now  sell  for  25  cents. 
Fresh  tomatoes  from  Mexico  sell  at  two  pounds  for 
25  cents,  and  new  cucumbers  and  bell  peppers  are  in 
the  market.  Local  peas  are  selling  at  5  cents  a  pound 
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and  asparagus  is  to  be  had  at  this  price,  and  less. 
Strawberries  are  in  the  market  and  lack  much  of  being 
expensive.  A  box  that  makes  a  generous  serving  for 
two  is  to  be  had  for  15  cents.  Of  course,  prime  canned 
foods  are  to  be  had  at  prices  really  below  those  asked 
for  fresh  products,  but  the  lure  of  the  market  stalls 
is  almost  irresistible. 

Spinach  —  For  the  second  spring  in  succession 
weather  conditions  have  cut  the  pack  of  spinach  in 
California  well  below  the  plans  of  canners.  Last  year’s 
pack  proved  well  below  expectations,  on  account  of  the 
dry  spring,  but  even  with  this  severe  pruning  the  out¬ 
put  was  larger  than  could  be  absorbed,  taking  the 
carryover  into  account.  This  year  canners  again  held 
down  the  acreage  but  expected  a  good  yield  per  acre, 
as  ample  moisture  seemed  in  sight.  Cold  weather  and 
a  lack  of  late  rains  have  combined,  however,  to  re¬ 
strict  the  crop  and  the  pack  to  date  is  light.  Prices 
on  spot  goods  are  a  little  firmer  because  of  the  crop 
situation  and  this  is  causing  the  larger  interests  to 
postpone  the  bringing  out  of  opening  prices.  These 
cannot  be  delayed  much  longer,  however. 

Asparagus — Advices  from  several  large  consuming 
centers  indicate  that  the  distributing  trade  seems  to 
question  the  veracity  of  reports  that  he  California 
asparagus  pack  will  be  held  down  to  a  million  cases 
this  season.  These  doubting  Thomases  should  make 
the  rounds  of  the  Delta  canneries  and  they  would  soon 
be  convinced  of  the  sincerity  of  canners  to  hold  down 
the  pack.  Or,  if  they  prefer,  they  might  visit  bankers 
who  supply  the  funds  for  financing  operations  of  this 
kind.  This  year’s  opening  prices,  the  lowest  in  fifteen 
years,  means  that  some  packers  must  operate  at  a  loss. 
While  stocks  of  grass  can  be  had  at  very  low  prices  in 
the  open  market,  many  canners  have  long-term  con¬ 


tracts  with  growers  and  are  called  upon  to  pay  much 
more  than  market  prices.  This  is  a  year  when  there 
will  be  no  scarcity  of  any  grade,  provided  buyers  just 
speak  up  and  make  known  their  wants.  The  all  green 
asparagus  so  much  in  demand  at  one  time  can  be  packed 
in  almost  any  quantity  this  season. 

Tomatoes — The  acreage  to  be  devoted  to  tomatoes 
promises  to  be  smaller  this  year  than  last,  unless 
growers  go  ahead  and  plant  without  contracts.  Some 
acreage  is  being  arranged  for  and  the  propogation  of 
plants  is  under  way,  but  canners  are  holding  down  on 
contracts.  Canned  tomatoes  seem  to  be  firming  up  a 
little,  but  very  little  business  is  being  done. 

No  Russian  Sardines — Widely  published  reports  of 
Russian  sardines  invading  the  local  market  are  un¬ 
founded,  according  to  P.  Belsky,  San  Francisco  manager 
for  the  Amtorg  Trading  Corporation.  The  original  re¬ 
ports  are  credited  to  a  California  sardine  canner  who 
told  of  the  arrival  of  a  shipment  of  canned  cardines 
from  Russia.  The  facts  are  that  a  few  cases  intended 
for  analysis  and  grade  comparison  were  landed  at 
San  Francisco. 

Opposition  to  the  proposal  to  exclude  all  Russian 
products  from  the  United  States  is  being  voiced  by 
commercial  bodies  at  San  Francisco,  with  the  Foreign 
Trade  Club  of  the  San  Francisco  Chamber  planning  a 
mass  meeting  for  discussion  of  the  matter.  The 
Foreign  Trade  Club,  as  well  as  the  Chamber  of  Com¬ 
merce,  has  gone  on  record  as  favoring  the  negotiation 
of  reciprocal  trade  agreements  with  all  nations  and 
abandoning  the  present  tariff  attitude  of  the  adminis¬ 
tration.  Arthur  G.  Caldwell,  export  manager  of  the 
Food  Machinery  Corp.,  will  be  one  of  the  speakers  at 
the  mass  meeting. 


What  Canned  Foods  Distributors  are  Doing 

Food  Industry  Seen  Seriously  Hampered  by  Ruthless  Price-Cutting — Proposed  Canned  Foods 
Freight  Rate  Cut  Suspended  by  Interstate  Commerce  Commission — Standards  for  Canned  Ripe 
Olives  Set  California  Aid  Purchaser  in  Selection — Mail  Order  Houses  Discontinue  Grocery 
Lines  in  Face  of  Chain  Store  Competition. 


Food  industry  seen  seriously  hampered  by 

RUTHLESS  PRICE-CUTTING — With  tonnage  sales  in  the 
food  industry  holding  at  levels,  but  comparatively  less  than 
in  previous  years,  the  greatest  hindrance  to  profits  in  the  in¬ 
dustry  lie  in  the  ruthless,  needless  and  profit-destroying  price- 
cutting  tactics,  Paul  S.  Willis,  president  of  the  Associated 
Grocery  Manufacturers  of  America,  declared  in  a  speech  de¬ 
livered  at  the  annual  banquet  of  the  Association  of  Manufac¬ 
turers’  Representatives  in  Cleveland,  Ohio,  recently. 

With  demand  for  food  holding  steady,  the  opportunity  to 
recover  normal  business  with  normal  profits  simply  awaits 
the  trade’s  own  planning,  Mr.  Willis  held.  It  is  obvious,  he 
continued,  that  if  the  food  industry  is  to  progress,  for  its  own 
sake,  as  well  as  to  contribute  to  the  general  welfare  of  the 
nation,  that  it  will  find  its  opportunity  in  the  creation  of 
reasonable  profits  and  not  in  the  obtaining  of  added  volume 
alone. 

“There  is  volume  sufficient  for  every  one,”  Mr.  Willis  con¬ 
tinued.  “It  is  our  profits  which  have  been  reduced  below  the 
point  of  necessity  in  so  many  instances  during  the  past  two 
years. 

“As  a  manufacturer,  I  am  conscious  of  the  fact  that  we  can¬ 
not  think  selfishly  in  terms  of  our  own  profits  alone.  We  cannot 
benefit  unless  our  distributors  and  the  industry  as  a  whole  bene¬ 
fits.  We  must  contribute  what  we  can  to  the  prosperity  of  our 
distributors  if  we  in  turn  are  to  receive  the  consideration  and 
cooperation  during  this  coming  year.  So,  let  us  recall  to  mind 


what  each  of  us  can  do  to  avail  ourselves  of  the  opportunity 
which  1932  will  bring  to  us. 

“There  can  be  little  doubt  that  the  craze  for  volume  pursued 
by  every  group  in  the  field  trade  has  contributed  a  great  deal 
to  the  demoralized  conditions  existing  during  the  past  two  years. 
Therefore,  it  is  obvious  that  we  must  reconcile  ourselves  to 
being  content  with  our  present  existing  share  of  the  prevailing 
consumption  for  our  commodities.  Should  any  one  of  us  seek 
to  expand  unduly  at  the  present  time,  at  the  expense  of  our 
competitors,  then  our  methods  will  tend  to  promote  further 
uneconomic  price-cutting,  runious  to  profits  in  our  markets,  and 
in  our  portion  of  the  industry,  and  ruinous  to  the  early  recovery 
of  the  grocery  industry  as  a  whole. 

“Special  instructions  might  be  issued  to  sales  organizations 
to  take  every  precaution  that  representatives  do  nothing  to 
excite  or  stimulate  uneconomic  price  cutting.  It  is  so  easy  for 
a  manufacturer’s  representative  to  sell  one  jobber  that  a  second 
jobber  has  authorized  him  to  quote  a  special  low  resale  price, 
with  the  result  that  the  first  jobber  meets  it,  or  quotes  a  still 
lower  price.  How  much  sounder  it  would  be  if  the  manu¬ 
facturer’s  representative  went  to  the  jobber  quoting  the  lowest 
price  in  the  market,  providing  this  price  was  inadequate  to 
cover  distribution  costs,  and  said:  ‘I  think  that  you  should  and 
could  get  an  extra  20c  per  case.’  The  point  I  am  making  is, 
that  under  present  profitless  conditions  it  is  much  better  to  go 
to  the  uneconomic  price  cutter  and  suggest  that  he  mark  his 
price  up,  than  to  suggest  to  the  other  jobber  that  he  bring  his 
resale  price  down. 
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“To  our  distributors  I  would  like  to  offer  the  suggestion  that 
you  give  thought  to  the  elimination  of  unsound  price  competition 
between  yourselves.  It  is  not  necessary  to  meet  everybody’s 
price  on  ‘leaders.’  This  fallacious  theory  has  been  responsible 
for  much  of  the  prohtless  selling  by  aistributors  during  the 
past  several  years,  'ihere  has  oeen  a  practice  of  too  much 
•following  the  leader,’  and  even  the  desire  of  going  the  leader 
one  better. 

“Because  of  the  difficulty  in  earning  profits,  we  are  tempted 
to  blame  the  other  fellow  for  many  things,  and  by  the  same 
token,  the  other  fellow  blames  us.  This  condition  could  be 
materially  improved  by  establishing  greater  confidence  between 
all  of  us,  by  getting  better  acquainted  with  each  other  and  by 
talking  things  over.  We  seem  to  think  that  many  of  the  prob¬ 
lems  confronting  us  today  are  new  ones.  Sometimes,  they 
seem  so  difficult  that  we  cannot  meet  them,  and  all  that,  but 
let  me  read  you  from  a  letter  dated  some  24  years  ago,  1908. 

“This  is  »  letter  that  Andrew  Ross,  who  was  the  first  president 
of  the  National  Association,  sent  out  to  prospective  members, 
and  the  points  that  he  emphasizes  as  the  major  reasons  why 
concerns  should  join  the  organization  included  the  following: 

‘Private  brands  of  both  wholesale  and  retail  grocers. 

‘Substitution  by  both  wholesale  and  retail  grocers. 

‘Cash  and  quantity  discounts. 

‘Legislation. 

‘The  evil  of  imitations. 

‘The  manufacturer’s  right  to  offer  deals,  and  the  legitimate 
privileges  and  liiqitations  to  deals. 

‘The  chain  store  problem. 

‘So-called  trade  evils  to  be  modified  or  corrected  without 
resorting  to  discrimination  against  individual  manufacturers. 

‘The  obligations  and  responsibilties  of  the  wholesale  grocers 
to  manufacturers  whose  sales  policy  they  are  seeking  to 
regulate  or  control.’ 

“The  above  are  some  of  the  problems  which  confronted  the 
industi-y  back  in  1908.  One  cannot  help  but  smile  when  com¬ 
paring  them  with  what  faces  the  industry  today.  We  do  not 
profess  to  have  the  cure  for  ail  of  these  things,  but  in  closing 
I  want  to  read  some  of  the  suggestions  passed  along  to  me, 
which  I  consider  helpful. 

“A.  Do  not  blindly  ‘follow  the  leader.’  Do  not  be  an  imitator. 
Remember  even  the  most  successful  organizations  make  plenty 
of  mistakes.  Use  your  own  judgment.  Run  your  own  business. 
Do  not  contribute  to  the  establishment  of  faulty  trade  practices 
simply  because  someone  else  is  doing  it. 

“B.  Do  not  change  commodities  and  brands  which  now  are 
profitable  into  loss  leaders.  It  is  not  necessary  no  matter  what 
anybody  else  does.  Do  not  further  reduce  the  price  on  present 
loss  leaders. 

“C.  Do  not  buy  merchandise  solely  because  it  is  priced  low. 
Safeguard  your  quality.  Buy  at  the  lowest  price  but  buy  up 
to  strictest  specifications. 

“D.  Feature  and  merchandise  quality  articles.  It  will  help 
you  to  maintain  your  dollar  volume.  Continue  featuring 
‘package  mex’chandise’  on  which  you  are  earning  a  satisfactory 
and  fair  products. 

“E.  Know  your  competitors  and  do  not  get  into  uneconomic 
price  wars  with  them.  It  does  not  pay  and  is  not  necessary. 
Any  attempt  at  special  merchandising  on  a  basis  of  drastically 
cut  prices  can  only  be  of  temporary  gain,  and  in  the  end  every¬ 
one  is  the  loser.’’ 

Proposed  Canned  Foods  Freight  Rate  Cut  Suspended  By  Inter¬ 
state  Commerce  Commission — The  Interstate  Commerce  Com¬ 
mission  has  suspended  the  operation  of  schedules  offered  by 
western  railroads  which  proposed  to  reduce  the  rates  on  canned 
foods  from  the  Pacific  Coast  and  intermediate  territory  to 
destinations  in  the  Mid-West  until  November  7,  it  was  announced 
in  Washington  recently. 

The  commission  will  investigate  the  reasonableness  of  the 
proposed  rates  during  the  period  of  suspension,  it  was  announced. 
Typical  of  the  proposed  changes  was  the  tentative  offer  of  a 
rate  from  San  Francisco  of  $1.05  a  100  pounds,  40,000  pounds 
minimum,  against  $1.28  on  shipments  to  Kansas  City,  Mo.,  and 
Chicago.  On  60,000  pounds  minimum  shipments,  rates  would 
have  been  reduced  to  90  cents  from  $1.05. 

The  proposed  rate  reduction  was  designed  to  meet  steamer 
competition  for  business  from  the  Coast  with  suspension  of 
the  rates  likely  to  cause  a  further  diversion  of  canned  foods 
traffic  from  the  carriers  to  steamers. 

Steamers  currently  carry  a  substantial  amount  of  canned 
foods  from  the  Coast,  through  the  Panama  Canal  to  terminals 
at  Eastern  coastal  points.  The  canned  foods  are  stored  there 
and  then  sent  inland,  by  rail  or  otherwise.  The  western  railroads 
hope  to  hold  the  business  they  now  carry  by  the  rate  reduction 
and  also  regain  some  of  the  business  diverted  to  water 
competitors. 


Standards  for  Canned  Ripe  Olives  Set  in  California  Aid 
Purchaser  in  Selection — Steps  taken  to  establish  standards  and 
uniformity  in  the  pack  of  canned  ripe  olives  in  California  for 
the  protection  of  the  consumer  were  described  in  a  recent 
article  by  W.  H.  Tuggle,  of  the  California  Department  of 
Agriculture. 

For  a  number  of  years,  Mr.  Tuggle  pointed  out,  the  olive 
industry  in  California  was  in  rather  a  chaotic  condition  due  to 
a  large  extent  to  the  lack  of  uniformity  of  the  pack.  While 
many  of  the  packers  used  extreme  care  in  the  processing,  grad¬ 
ing  and  handling  of  their  fruit  to  produce  the  best  possible 
product,  there  were  some  few  who  did  not  use  this  same 
diligence  in  their  pack. 

“As  all  of  the  canned  ripe  olives  were  distributed,  there  was 
a  lack  of  uniformity  in  the  quality  of  the  canned  products.  Due 
to  this  situation,  there  could  not  be  the  confidence  in  the  pack 
that  there  ought  to  be. 

“For  instance,  if  one  brought  a  can  of  olives  that  gave  entire 
satisfaction,  it  was  very  possible  that  the  next  purchase  would 
not  be  the  same,  thus  leaving  doubt  in  the  purchaser’s  mind  as 
to  whether  or  not  he  was  getting  the  desired  quality.  If  doubt 
exists,  there  is,  of  course,  less  interest  in  the  product  and  one 
is  naturally  more  reserved  in  buying.  Any  product  which  is 
purchased  in  the  can  is  taken  on  trust,  as  consumers  must 
have  confidence  in  the  product  and  feel  assured  that  they  will 
receive  a  product  which  will  meet  with  their  desires. 

“It  is  impossible  to  tell  what  is  being  bought  until  the  con¬ 
tainer  is  open  and  ready  to  serve.  For  this  reason  the  growers 
and  packers  decided  that  the  best  method  of  creating  the  desired 
confidence  of  the  consuming  public  and  in  order  to  assure  them 
of  a  uniform  quality  product,  was  to  inaugurate  a  standardiza¬ 
tion  law  to  be  enforced  by  the  State  Department  of  Agriculture. 
With  this  inspection  under  the  law,  a  more  uniform  and  better 
quality  grade  of  merchandise  is  assured,  encouraging  the  con¬ 
fidence  of  the  consuming  public.” 

About  two  years  ago,  he  continued,  the  packers  called  on  the 
State  Department  of  Agriculture  for  assistance  in  framing  a 
law  which  would  fill  the  requirements  of  the  industry.  There 
were  many  meetings  held  throughout  the  olive  industry  at 
which  representatives  of  the  department  were  present  and  the 
question  of  standardization  was  discussed  in  detail. 

The  department,  at  the  request  of  the  growers  and  packers, 
prepared  a  standardization  act  which  was  found  satisfactory 
by  the  industry.  The  bill  was  enacted  by  the  State  Legislature 
and  became  a  law  effective  as  of  October  1,  last,  with  all  fruit 
packed  after  that  date  under  the  rulings  of  the  standardization 
act. 

The  law  provides  for  a  minimum  grade.  All  olives  below 
this  grade  are  required  to  have  the  lid  of  the  can  marked  with 
the  word,  “Seconds.”  The  reason  for  this,  Mr.  Tuggle  pointed 
out,  was  protection  for  the  buyer  and  indicated  that  the  fruit, 
while  sterile,  clean  and  wholesome,  is  not  of  the  highest  quality 
and  contains  certain  defects  detrimental  to  the  g^'ade. 

As  a  further  protection  to  the  public  and  also  to  interest 
it,  the  law  required  that  a  cut,  representing  the  size  of  the 
fruit  be  shown  on  the  label  with  a  declaration  of  the  approxi¬ 
mate  number  of  olives  contained  in  the  can.  This  is  done,  Mr. 
Tuggle  concluded,  to  inform  the  purchaser  of  the  actual  size 
of  the  fruit  that  he  is  buying  and  the  number  of  olives  which 
may  be  expected  to  be  contained  in  the  can. 

Mail  Order  Houses  Discontinue  Grocery  Lines  in  Face  of  Chain 
Store  Competition — Only  the  Chicago,  St.  Paul  and  Kansas  City 
houses  of  Montgomery,  Ward  &  Co.,  issue  grocery  catalogues 
and  their  grocery  turnover  has  diminished  to  a  relatively  small 
volume  with  complete  abandonment  of  any  grocery  line  by 
the  mail  order  house  but  a  question  of  time,  according  to 
present  indications. 

Chain  grocery  store  competition  is  held  responsible  for  the 
decline  in  the  grocery  sales  volume  of  the  mail  order  house. 
The  spread  of  the  chain  units  all  over  the  country  and  the 
trend  toward  hand-to-mouth  purchasing  of  groceries  made  deep 
inroads  in  the  business  of  the  grocery  departments  of  the  mail 
order  houses. 

Where,  formerly  customers  would  order  a  winter’s  supply 
of  groceries  at  one  time,  and  this  business  formed  a  volume 
line,  transportation  charges  were  spread  out  so  that  they  were 
no  real  burden.  Most  grocery  burdens  are  relatively  heavy, 
however,  and  when  mail  order  customers  found  it  possible  to 
buy  on  a  hand-to-mouth  basis  from  their  local  unit  of  the 
grocery  chain,  they  abandoned  the  old  custom  of  ordering  huge 
supplies  with  resultant  large  freight  costs. 

Sears,  Roebuck  discontinued  the  sale  of  groceries  in  October, 
1928,  and  although  it  has  leased  space  in  a  number  of  its  stores 
to  the  Kroger  Grocery  &  Baking  Co.,  it  does  not  handle  any 
groceries  itself.  The  units  leased  by  the  Kroger  Chain  are 
located  in  the  department  stores  now  operated  by  Sears. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers :  tThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “.N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Bmlto.  N.Y. 

ASPARAGUS*  (California) 


White  Mammoth,  No.  2^...^ .  8.76 

Peeled,  No.  2^ . 

Large,  No.  2% .  3.60 

Peeled,  No.  2% . 

Medium,  No.  2% .  8.26 

Green  Mammoth,  No.  2% .  8.26 

Medium,  No.  2^ . 

Small.  No.  2% . 

Tips,  White,  Mammoth,  No.  1  sq . .  8.60 

Small,  No.  1  sq .  2.86 

Green  Mammoth,  No.  1  sq .  3.10 

Small,  No.  1  sq .  2.70 

BAKED  BEANSI 

16  . . 42% . 

No.  2%  . 95  . 

No.  10  .  2.76  . 

BEANS8 

Stringless  Stand.  Cut  Green.  No.  2  .60  .67% 

Standard  Cut  Green,  No.  io .  3.60  3.00 

Standard  Whole  Green,  No.  2 . 90  .86 

Standard  Cut  Wax,  No.  2 . 66  . 

Standard  Cut  Wax,  No.  10 .  3.60  . 

Red  Kidney  Standard,  No.  2 . 70  ....... 

Standard,  No.  10 .  2.75  . 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.40  I.IO 

No.  10  .  7.60  . 

No.  2  Medium  Green .  1.20  . 

No.  10  .  6.00  . 

No.  2,  Green  and  White . 76  . 

No.  10  .  4.60  - 

No.  2,  Fresh  White . 60  .60 

No.  10  . 8.60  - 

Soak^,  No.  2 . 70  ........ 

BEETS* 

Baby.  No.  2 . 1.40  - 

Whole.  No.  2 .  1.10  . 

Whole.  No.  8 - 1.10  - 

Whole.  No.  10 . - .  3.60  3.75 

Cut,  No.  2 . 75  .85 

Cut,  No.  10 .  2.86  ........ 

Diced,  No,  10 _  8.76  - 


CANNED  VEGETABLES— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 

No.  2i/<i  . 80  .75 

No.  3  . 85  . 

No.  10  .  2.66  2.66 

SPINACH* 

Standard,  No.  2 . 76 

No.  2V.  .  1.15  . 

No.  3  . 

No.  10 .  3.60  3.60 

SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  2 . 75  . 

Standard  Green  Com,  Dried  Limas, 

No.  2 . 70  . 

(Triple)  No.  2  (with  tomatoes) .  1.10  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory . 80  . 

No.  2%  . 86  .90 

No.  3  .  1.00  . 

No.  10  . 3.00  3.00 


TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County..... . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


.67% . 

.65  .55 

.86  . 

.80  _ 

1.26  _ 

1.20  . 

8.60  . 

8.40  . 

.62% . 

.52% . 

.76  .76 

.72% . 

1.15  . 

1.15  1.15 

3.36  . 

3.25  3.25 


TOMATO  PUREE*  (F.  O.  B.  Factory) 
Standard,  No.  1,  Whole  Stock . 50  .40 


No.  10,  IVhole  Stock .  2.26 

Standard,  No.  1  Trimmings . 60  . 

No.  10  Trimmings . 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2%,  Y.  C.  1.40  1.40 

Choice,  No.  2%.  Y.  C .  1.70  1.60 

Fancy.  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds,  Yellow,  No.  3 . 

Pics,  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.26  . 

PINEAPPLE* 

Hawaiian  Sliced,  Elxtra,  No.  2% .  1.60  1.50 

Sliced  Standard.  No.  2% .  1.45  1.36 

Sliced,  Extra,  No.  2 .  1.16 

Sliced  Standard.  No.  2 .  1.00 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra,  No.  10 .  4.25  4.26 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black.  Syrup.  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1... 
Extra,  Preserved,  No.  2... 
Standard  Water,  No.  10. 

FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.69 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 

10  oz . 70 

17  oz . 80 

19  oz . .90 


CARROTS* 

Standard  Sliced,  No.  2 . 76  ....... 

Sliced,  No.  10 .  3.60  . . 

Standard  Diced,  No.  2 . 66  ....... 

Diced.  No.  10 -  8.26  - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 86 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 70  . 

^tra  Standard,  No.  2 . 65  . 

Standard,  No.  2 . 60  .60 

Standard.  No.  10 . . 

Crushed,  Fancy,  No.  2 . 76  . 

Extra  Standard,  No.  2 . 62% . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 .  3.76  4.26 

HOMINY* 

Standard  Split,  No.  8 . . .  1.00  ........ 

Split,  No.  10 . 8.00  - 

.MIXED  VEGETABLES* 

Standard  No.  2 . 82% . 

No.  10  . . . — .  4.26  - 

Fancy,  No.  2 . 1.06  ....... 

No.  10  . 6.00  .. — 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 76  . 

No.  10  . 

PEAS* 

Petit  Pois,  Is . 70  . 

No.  2  Fancy  Sweets,  2s .  1.65 

No.  3  Fancy  Sweets,  2s .  1.60 

No.  4  Fancy  Sweets,  2s .  1.26 

No.  6  Fancy  Sweets,  2s .  1.20 

Nu.  6  Std.  Sweets,  2s . . .  1.00 

No.  4  Ekirly  June,  Is .  1.10  .85 

No.  1  Std.  Alaskas,  2s .  1.10  . 

No.  2  Std.  Alaskas,  2s .  1.00  . 

No.  3  Std.  Alaskas,  2s . ..; . 92%  iroo 

No.  4  Std.  Alaskas,  2s . . . 87%  1.06 

No.  2  Std.  Alaskas,  10s . 

No.  3  Std.  Alaskas,  10s .  4.75  5.26 

No.  4  Std.  Alaskas,  10s .  4.50  6.00 

PUMPKIN* 

Standard,  No.  2% . 90  t.90 

No.  3 .  1.00  t.96 

No.  10 _ 8.00  t8.00 


i 


Canned  Fruits 

APPLES*  (F.  O.  R.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10.  water . 

Pa.,  No.  3 . . . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 


Standard,  No.  2% .  1.60  1.40 

Choice,  No.  2% .  1.80  1.65 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10,  water .  3.76  . 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 .  1.60 

No.  10 .  6.60  4.50 

CHERRIES* 


Standard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . 

Extra  Preserved.  No.  2 . 

N.  Y.  Fancy,  Red  Pitted,  No.  10....  4.25  ........ 

California  Standard,  2% .  1.90 

Choice,  No.  2% .  2.26 

Fancy,  No.  2% . . 2.60 


GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 


8  oz . 56  . 

No.  2 .  1.10  1.00 

No.  5  .  3.30  . 

No.  1  Juice . 66  . 

No.  6  Juice . . . . .  3.26  ...— 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  .96  . 

Fancy,  No.  2% .  1.40  . 

California  Bartlette,  Standard  2%..  2.40  1.76 

Fancy  . . . .  1.11 

Choice  . — .  2.76  1.96 

Standard  No.  10 .  6.50  6.26 


LOBSTER* 


Flats.  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz .  3.26 

%-lb.  cases,  4  doz. . . .  1.60 

OYSTERS* 

Standards,  4  oz . 

5  oz .  1.00  tl.lO 

8  oz . 

10  oz .  2.00  tZ.20 

Selects,  6  oz .  2.26  . 


SALMON§ 

Red  Alaskas,  Tall,  No.  1. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  % . 

Pink,  Tall.  No.  1 . 

Sockeye  Flat,  No.  1 _ ...... 

Flat,  No.  % . 

Chums.  Tall  . 

Medium,  Red,  Tali . 

SHRIMP§ 

Dry,  No.  1 .  1.40  . 

Wet,  No.  1,  Large .  1.26  1.00 

SARD’NESfi  (Domestic),  per  case 

%  Oil,  keyless .  *8.16 

%  Oil,  keys .  t8.80 

%  Oil,  Tonmto,  Carton .  *4.20 

%  Oil,  carton .  *4.20 

%  Mustard,  Keyle88......„..........„„.._  ttJO 

%  Mustard,  Keyless . *8.00 

California  Oval,  No.  1,  48’s .  3.00  *2.96 

TUNA  FISHg  (California),  per  case 

White,  %s  .  7.30  . 

White,  Is  .  13.66  13.00 

Blue  Fin,  % . .  6.76 

Blue  Fin,  Is .  „....„  12.60 

Striped,  %s  .  3.90  . 

Striped,  %8  .  6.16  6.26 

Stripml.  la -  S.M  11.10 

Yellow,  %s.  Fancy.......... _ .............  4.66  ....— 

Yellowa,  %a,  Faney.— _ _ — T.86  •.•0 

Yellow,  Is .  18.66  18.60 


2.45  2.25 

1.70  . 

1.86  . 


.80  1.00 

1.00  . 

3.36  . . 

.76  . 

.92%  .97% 
1.42% . 
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Keeping  Control 

HAT  a  tough  break  it  is  when  any  unit  in  a 
production  line  gets  beyond  control. 

Imagine  the  mess  you’d  be  in  with  your  filler 
or  your  closing  machine  if  they  didn’t  keep  absolute 
control  of  the  cans  in — and  thru — and  out. 

So  it  is  with  husking  and  buskers.  Early  in  our 
busker  building  experience  we  learned  a  vital  lesson — 
that  to  get  uniformly  good  husking — constant  produc¬ 
tion  without  stopping  to  remove  clogs — ^the  ears  of 
com  must  be  continually  under  control — into  and  thru 
and  out  of  the  busker. 

Which  is  the  reason  there  has  never  been  a  Peerless 
Husker  that  relied  on  chance  or  gravity  in  any  way. 
They  have  always  had  a  forced  feed  and  a  forced  dis¬ 
charge — thorough  control  of  the  ears  all  the  way  thru 
— just  one  reason  why  nine  of  every  ten  buskers  now 
in  Use  are  Peerless. 

Controlled  husking  has  reached  its  zenith  in  the 
Peerless  Super  Husker.  Controlled  feed — controlled 
discharge — and  now  actually  a  controlled  husking 
operation,  for  in  the  Super  an  almost  human  Geneva 
Gear  arrangement  stops  and  holds  each  ear  of  corn 
first  in  contact  with  one  pair  of  rolls  then  with  an¬ 
other.  Thus,  a  quality  of  husking  attainable  in  no 
other  machine  has  been  made  possible  by  this  new, 
truly  SUPER  husker  made  by  Peerless. 

Write  us  today  for  full  information  and  a  proposal 
on  exchanging  your  present  buskers.  Just  state  their 
make,  age  and  number. 


Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

Hoopeston,  Illinois 


Peerless  Super  Husker 

Showing  the  “Almost  human  Geneva  Gear”  that 
makes  “Controlled  Husking”  possible 


SMILE  AWHILE 

There  it  a  taving  grace  in  a  unu  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


WHEN  THE  FAVORITE  FLOPS 

“Isn’t  it  dreadful?  The  minister’s  son  has  decided 
to  become  a  jockey.  He  was  to  have  been  a  minister, 
you  know.” 

“Well,  he’ll  bring  a  lot  more  people  to  repentance 
than  he  would  as  a  minister.” 

POWER  OF  REPOSE 

“Henry,  do  you  love  me  still?” 

“Yes — better  than  any  other  way.” 


OFFENSIVE  EFFLUVIUM 
Henry — ^Youah  feet  suttinly  mus’  be  built  lak  camels. 
Mose — Meanin’  which? 

Henry — Becuz  they  exist  so  powahfhl  long  widout 
watah. 


WORTH  PATENTING 

“So  that  new  girl  of  yours  is  lazy  ?” 

“Lazy!  Why,  the  other  morning  I  caught  her  put¬ 
ting  popcorn  into  the  pancakes  to  make  them  turn  over 
themselves.” 


RATHER  FAR-FETCHED 
Teacher — Some  plants  and  flowers  are  called  dog- 
violet,  dog-rose,  dog-wood,  etc.,  by  using  the  prefix 
“dog.”  Now,  name  me  another. 

Pupil — Collie-flower. 


RATHER  PESSIMISTIC 

The  zealous  reformer  was  speaking  at  the  county 
jail. 

“Brothers,”  he  pleaded,  “lose  no  time  in  turning  to 
the  pathway  of  righteousness.  Remember,  we  are  here 
today  and  gone  tomorrow.” 

“Don’t  kid  yourself,”  came  a  gloomy  voice  from  the 
rear.  “I  got  eight  years  here  yet.” 


GOOD  SUPPLY  OF  MATCHES 
The  dear  old  lady  stood  on  the  cliff  watching  the 
flashing  beacon  on  the  lighthouse. 

“How  very  patient  those  sailors  are  1”  she  exclaimed. 
“The  wind  has  blown  out  that  light  a  dozen  times  at 
least  and  they  still  keep  on  lighting  it  again.” 


COULDN’T  GIVE  HER  AWAY 
Two  Irishmen,  one  accompanied  by  his  wife,  met  on 
the  street. 

Said  Pat  to  Mike,  “Let  me  present  me  woife  to  yez.” 
“No,  thanks,”  replied  Mike,  “Oi  got  wan  o’  me  own.” 


SOMETIMES  ON  THE  VEST 

“V’y  is  a  pancake  like  der  sun,  Ike?” 

Ike:  “IdunnoV’y?” 

“Because  it  rises  in  der  yeast  and  sets  behind  the 
vest! 


April  18,  1932 


THE  CANNING  TRADE 


29 


WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  for  Chain  DoTleefc 
Hamachek  Mach.  Co..  Kewaxinee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

ASPARAGUS  MACHINERY. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  CUTTERS,  Stringless. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mssch.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmam  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans.  Dried.  See  Pea  and  Bean  Seed. 
BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Mach.  Co..  Salem,  N.  J._ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

BOXES.  Corrugated  Paper. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper,  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACrHINES. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas  Gasoline,  Etc. 

A.  K.  Robins  A  Co.,  Ins.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Eklw.  Renneburg  A  Sons  Co.,  Badtimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

(3sn  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

E  W.  Blue  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chica*go. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stsunpers  and  Markers. 

CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Oorp.,  New  York-Baltimore. 

Phelps  Cam  Co.,  Baltimore. 

Phillipe  Can  Co.,  Cambridge.  Md. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indiamapolis,  Ind. 

A.  K.  R  bins  A  Co.,  Inc.,  Baitimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  amd  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy, 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Spragme-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Sprague-Sells  Corp.,  Ekwpeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cana. 

E  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continnous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles.  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morr^,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CTJTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Rohins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 


CORRUGATED  PAPER 
Bottle  Wrappers,  Etc.). 


PRODUCTS 


(Boxssw 


U.  S.  Prt.  A  Litho.  Co.,  Cincinnati,  O. 
Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 
CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 


CRATER.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Eklw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters.  String  Bean.  See  String  Beau  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  A  Co.,  Rome.  N.  Y. 

CULTURES,  Inoculation. 

Straburger  A  Siegel,  Baltimore. 


DECORATEnO  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
DRYERS,  Drying  Machinery. 

Eldw.  Renneburg  A  Sons  Co.,  Baltimore. 
Slaysman  A  Co.,  Baltimore. 

Elmployers’  'Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS.  PAILS,  Etc. 

F.  H.  Langsenkamp  (k>..  Indianarpolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Engines,  Steam.  See  Boilers  and  Engines. 
Elnamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Eldw.  Renneburg  A  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  111. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Fspctory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food(  not  hermetic 
ally  sealed). 

American  Can  Co.,  New  York  City._ 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  A  Litho.  Co.,  Cincinnati.  Ohio. 


FIBRE  PRODUCTS,  Boxes,  Boxboards,  Elte. 
U.  S.  Printing  A  Litho.  Co.,  Cincinnati,  Ohio, 
Fillers  and  Cookers.  See  Corn  Cooker-Eillers. 
E’illing  Machines,  Bottles.  See  Bottlers’  Mchy. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Go.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimorsu 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Mash. 
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FINANCING  AND  WAREHOUSING. 

Guardian  WarehousinB  Co.,  Chicago. 

Terminal  Warehoust  Co.,  Baltimore. 

FINISHING  MACHINES,  CaUup,  Etc. 
r.  H.  Langsenkamp  Co.,  Indiamapolis,  Ind. 

A.  K-  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-SeUs  Corp,,  Hoopeston,  111. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  ClMn.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-UNED  TANKS. 

Spravue-SelU  Corp.,  Hoopeston,  Bl. 

Governors,  Steam.  See  Power  Plant  EQuipment. 
Gravity  Carriers.  See  Carriers  and  ConTsyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mehy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

INOCULA'nON,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hooi>eston,  Ill, 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Eldw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneoas. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill.  . 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIEIS,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHT. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapmam  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zutrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Produets. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  A  Co..  Iqe.,  Baltimore. 


PEA  AND  BEUN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landretb  Seed  Co.,  Bristol,  Par. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Ca,  Baltimore. 

Sprague-Sells  ^rp.,  Hoopeston,  HI. 

PEA  HULLERS  AND  VINERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN.  Apple,  Powdered. 

Spees  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Seales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp,,  Hoopeston,  HI. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Slayman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany,  Sup. 

SALT  DISTRIBUXTNIG  MACHINE 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  amd  Scissors.  See  Knives. 

SCALDERS  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozmsm,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  T. 

Separators.  See  Pea  Canning  Mehy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

■HBET  METAL  WORKING  MACHINERY. 

E  W.  Bliss  A  Ce.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  A  Co.,  Baltimore. 


SETVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  E  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mehy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRREHtS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  A  Co.,  Rome,  N.  Y, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N,  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  UnH.  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Weoden. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOBIATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

Burton  Cook  A  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarrbug,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetebles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  amd  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  Bee 
Tanks.  Wood. 
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THE  CANNING  TRADE 


KITTREDGE 
f  LABELS  ^ 

i»  CHICAGO^ 


has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 


Canners  Exchange  Subscribers 

at 

Warner  Inter-insurance  Bureau 


With  improved  sliding  doors, 
doing  away  with  the  hinged 
tracks,  giving  increased  service 


Edw.  Renneburg  &  Sons  Co. 

MACHINE  AND  BOILER  WORKS 
2639  Boston  Street  Baltimore,  Md. 

WORKS 

ATLANTIC  WHARF.  BOSTON  STREET  &  LAKEWOOD  AVE. 
BALTIMORE  MARYLAND 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


1 


Hybrid  Lines  of  Sweet  Corn 


Stowell’s  Evergreen  Family  Country  Gentleman  Family 

Two  pairs  oj  Inbred  parents  combined  to  produce  Hybrid  strains,  the  central 
ear  in  each  case  being  the  resulting  Hybrid. 

UNIFORMITY  of  Growth  and  Maturity  and  INCREASE  in  Yield  are  the  out¬ 
standing  factors  in  this  new  method  of  corn  breeding. 

CANNERS  who  have  used  our  Hybrid  stocks  have  found  not  only  increased  ton¬ 
nage  per  acre  but  also  an  increase  in  the  number  of  cases  packed  per  ton  of  ears. 

We  can  furnish  Hybrid  lines  of  leading  varieties  and  solicit  your  inquiries. 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B,  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven^  Connecticut 


